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S JAGA

1,546,200 readers each month

B2C

magazines
425,200 readers each month

84,300 readers 69,700 readers 177,200 readers 72,000 readers 22,000
(MML-TGI) (MML-TGI) (MML-TGI) (MML-TGI)

B2B

magazines
32,000 readers each month

~ ASB

IR _ [
Wk Lo ekl
P ot B O
o v T o e
S o Wl Y
ol i e

7000
(circulation)

STAVEBNE
TALY

~ ASB

£ BROWNFIELDL

DONNTOWN -

6000 6000 6000 3500 3500
(circulation) (circulation) (circulation) (circulation) (circulation)

ONLINE

magazines
1,089,000 visitors each month

=
&
P
X -
250,000 visitors to 355,000 visitors to 350,000 visitors to 134,000 visitors to
mojdom.sk urobsisam.sk zahrada.sk asb.sk
> (audited by AIM (audited by AIM (Google Analytics) (Google Analytics)
monitor) monitor)
Contents Contacts
you are interested in media presentation at , phone the sales office
GENERAL INTEREST MAGAZINES If i di di i JAGA, ph he sales offi
6 Méj dom (My Home) at+4212 50200 262, email them at obchod@jaga.sk or talk directly to some of our sale
12 MGj dom Specialy (My Home Specials) representatives.
14 Zelené Byvanie (Green Living) .
18  Urob sisam (Do It Yourself) SALES DEPARTMENT - SLOVAK REPUBLIC:
24 Zéihrada (Garden) Ludmila Prekalova Jaroslava Lassakova
30 Festival zahrad (Garden Festival) Sales Director A8 E’rodu'ct Mangger
32 Stolovy kalendér Zahrada (Garden Table Calendar) +421903 592 378 e Casapisu Sprava budov
PROFESSIONAL MAGAZINES ludmila.prekalova@jaga.sk % jaroslava.lassakova@jaga.sk
34 ASB - architektura, stavebnictvo, biznis A
(ASB - Architecture, Construction, Business) L i Jurai Vilkovsky
40 ASB $pecialy: TOP Developeri - ASB Green Katarina Lipovskd P“’:l‘ 'W‘]’"s Y
(ASB Special Editions: TOP Developers - ASB Green) . Product Manager rroduc | af.‘a.gerk tavb
42 ASB $pecialy: TOP 50 Architektonickych ateliérov + Stavebné materialy faf'Op!s“kf‘z't”'egs e stavby/
na Slovensku - TOP Stavby (ASB Special Editions: +421903288 511 &22(91”3'52 ;jéagz%/
Top Architecture Studios in Slovakia - Top Buildings) katarina.lipovska@jaga.sk ‘Urai vilkovsky @ K
44  ASB3pecial Almanach (ASB Almanacs) ) L Juraj.vilkovsky@jaga.s
46 Stavebné materidly (Construction Materials) Veronika Uhrinova
50 Sprava budov (Building Administration and Maintenance) PFOdU_Ct Manager )
54 SAFM Guide (Guidebook of the Slovak Association of Casopisu TZB Haustechnik
Facility Management) +421902982999
56 TZB Haustechnik (HVAC Building Services) veronika.uhrinova@jaga.sk
60 Inzinierske stavby/Inzenyrské stavby (Civil Engineering)
EVENTS
66 ASB Gala 2025 SALES OFFICE - CZECH REPUBLIC:
68 Jaga Cup, BIM Conference Vladimir Brutovsky, +420 777 284 680, vladimir.brutovsky@jagamedia.cz
69 Development Summit Markéta Simoni€kova, +420 775 284 686, marketa.simonickova@jagamedia.cz
H iStO ry Daniel Stafek, +420 775 284 685, daniel.stafek@jagamedia.cz
1994 1996 2000 2001 2002 2005 2006 2007 2009 2010 2014 2015 2017 2018 2019 2020
JAGAissu-  First First JAGA JAGA JAGA JAGA JAGA or- New Establishes JAGAadds Starts Newinter-  Newinter-  National Firstannual
esits first magazine  editionofa purchases purchases purchases expands ganizesthe magazine  rodinnych- the ASBAI- ZAHRADA, netportal netportal BIMCon-  Deve-
publication to highlight magazine  M&jdom ASBfrom  Urobsi itsrangeof firstannual ekoByva-  domov.sk,a manacsto  anew zahrada.sk  pohodosk  ference lopment
-1994 home onreno- fromBer-  Bertel- sam, starts  magazines ASBGALA, nieand newonline itsrangeof magazine launched. launched. Summit
Construc-  projects vation, buil- telsmann  smann its own forprofes-  startsissu-  establishes project magazines  thatwins
tionand published.  dingand Springer. Springer. magazine  sionalswith ingSpréva urobsisam. catalogue. forprofes- itsown
Architec- furnishing Stavebné  TZBHAUS- budovand  sklaun- sionals. readership
ture Com- of homes materi- TECHNIK  purchases  ched. in the first
mercial issued. alyand andasb.sk.  InZinierske year of its
Catalogue. establishes stavby. existence.
mojdom.
3 sk.



Brand building versus sales activation

Why is building a brand so important even when a marketing campaign is chasing an immediate sale?
Research by the UK'’s Institute of Practitioners in Advertising (IPA) provides an answer.

Sales activation Brand building
Although the results are immediate, it yields only While results come slowly, the benefits are
short-term sales growth with ongoing investment long-term growth in sales and a stable increase
needed to drive further sales. in profitability.

Sales
uplift
over base

. X X Source: Les Binet and Peter Field, Media in Focus:
[ Salesactivation / short-term sales uplifts Marketing Effectiveness in the Digital Era, IPA, (Figure 62)

[ Brand building / long-term sales growth

Advertising and promotion in online and print magazines are the two best ways
to build long-term brand awareness and ensure stable sales growth.

What difference can be seen in results between
brand building and sales activation?

Wide but slower effect, high profitability

Brand Building

Creates mental brand | Exploits mental brand Long-term
equity equity effect

f

Brand
building

f

long-term benefits

Influences future sales | Generates sales now | I
newly-won

I customers I

Broad reach Tightly targeted l l

I existing I
Short-term effect (only ¢ customers

Long-term impact while the campaign ¢
IaSts) Short-term Short-term
effect sales
support

Emotional priming Persuasive messages

Narrow but rapid impact, low profitability

Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the Digital Source: Les Binet and Peter Field, Media in Focus: Marketing
Era, IPA, (Figure O1) Effectiveness in the Digital Era, IPA, (Figure 02)
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Who reads M6j dom

Readers of M&j dom are typically women and men of working age
between 30 and 49. They have either completed secondary school or
earned a university degree, are family wage-earners, raising children,
own their own homes and tend to a garden. They are looking to
decorate, beautify, and enhance the inside of their homes to make
them more comfortable, and also to incorporate their ideas into
balconies, patios, gardens and the surroundings of their homes.

They are seeking advice, tips, and information on building products,
technologies and materials. A relatively large percentage of readers are
under 29, single, and Moj dom is inspiring each of them to create their
own pleasant home. For the majority of readers, ads in M6j dom play a
major role in their decision-making when they are choosing products or
firms and more than half of the entire readership have turned to one of
the contractors, they had read about in Mj dom.

Property owners
50% of readers own a house
B 40.5% of readers own their

40.5%
own an
apartment

apartments 50%
9.5% of readers own no propert ony 9.5%
property a house ST
property

Topics of interest

for Moj dom readers

Visits to houses and apartments,

inspirational projects Age of readers
- Makeovers inside 40%
« Interior decorating
- Garden care and inspirations
- Practical home topics 12%
« Home reconstruction and

maintenance

38%

10%

under25 25-40 41-60 60+
Source: 1,352 respondents to a reader survey.

Why advertise in M6j dom

01 43,000 people interested in
remodeling their homes or reading
articles about home living can see
your ad in Mj dom.

02 Effective distribution of the entire
print-run to target readership with
unsold copies enclosed free of
charge with current issues of home
living magazines.

03 Every reader browses or reads M6j dom three to four times
(Source: GFK survey).

04 Advertising in M6j dom is a strong incentive driving purchasing
decisions (Source: GFK survey)

84,300

read each issue of M&j dom

Source: survey of readers
across Slovakia by MML-TGI

General information

Readership: 83,300 per month

Circulation: 22,000

Frequency: eightissues a year + three special issues
Number of pages: 128-212

Price: €199

26th year

Distribution

- Subscriptions

« Newsstands and print shops

- Retail chains and service stations such as Tesco, Billa, Kaufland, Terno,
COOP, Metro, OMV, Shell, Slovnaft, Lukoil

. Sold online at jagastore.sk and predplatne.jaga.sk

Men and Women

47%

are men and potential
customers for
construction contractors
who are seeking
inspiration in stories
about building homes.

53%

of readers are
women who
stress quality in
their lives.

Remodeling, building and furnishing a home
I =
41.5%

v ]
of readers are thinking of

48%
purchasing building, or

reconstructing their homes.

How much readers earn

60% are middle class and

are looking in
the magazine for
inspiration.

median income 60 %
o ; average
| 38Aare upper class and high income 38%
income _high
2% have low incomes HESEE
low in




ISSUE DEADLINES

Méj dom 10/2024
ORDERS: 16.9.2024
MATERIALS:

Editorial assistance: 5.9.2024
Advertorials: 17.9.2024
Advertising: 24.9.2024

Moj dom Special Issue 3/2024
New construction materials

ORDERS: 27.9.2024
MATERIALS:

Editorial assistance: 18.9.2024
Advertorials: 30.9.2024
Advertising: 6.10.2024
Méj dom 11/2024

ORDERS: 16.10.2024
MATERIALS:

Editorial assistance: 7.10.2024
Advertorials: 17.10.2024
Advertising: 24.10.2024
Méjdom 12/2024 -1/2025

ORDERS: 16.11.2024
MATERIALS:

Editorial assistance: 9.11.2024
Advertorials: 20.11.2024
Advertising: 27.11.2024
Méj dom 2 - 3/2025

ORDERS: 10.2.2025
MATERIALS:

Editorial assistance 30.1.2025
Advertorials 11.2.2025
Advertising 18.2.2025
Méj dom 4/2025

ORDERS: 18.3.2025
MATERIALS:

Editorial assistance 7.3.2025
Advertorials 19.3.2025
Advertising 26.3.2025

Moj dom Special Issue 1/2025
New construction materials

ORDERS: 2.4.2025
MATERIALS:

Editorial assistance 24.3.2025
Advertorials 3.4.2025
Advertising 11.4.2025
Méj dom 5/2024

ORDERS: 15.4.2025
MATERIALS:

Editorial assistance 3.4.2025
Advertorials 16.4.2025
Advertising 23.4.2025
Méj dom 6/2025

ORDERS: 19.5.2025
MATERIALS:

Editorial assistance 7.5.2025
Advertorials 20.5.2025
Advertising 27.5.2025

Moj dom Special Issue 2/2025
Building a low-energy home

ORDERS: 26.5.2025
MATERIALS:

Editorial assistance 15.5.2025
Advertorials 27.5.2025
Advertising 3.6.2025
Méj dom 7 - 8/2025

ORDERS: 17.6.2025
MATERIALS:

Editorial assistance 6.6.2025
Advertorials 18.6.2025
Advertising 25.6.2025
Méj dom 9/2025

ORDERS: 15.8.2025
MATERIALS:

Editorial assistance 6.8.2025
Advertorials 18.8.2025
Advertising 25.8.2025
Méj dom 10 - 11/2025

ORDERS: 16.9.2025
MATERIALS:

Editorial assistance 5.9.2025
Advertorials 17.9.2025
Advertising 24.9.2025

Moj dom Special Issue 3/2025
New construction materials

ORDERS: 26.9.2025
MATERIALS:

Editorial assistance: 17.9.2025
Advertorials: 26.9.2025
Advertising: 6.10.2025
Méj dom 12/2025 - 1/2026
ORDERS: 29.10.2025
MATERIALS:

Editorial assistance: 20.10.2025
Advertorials: 30.10.2025
Advertising: 6.11.2025

ISSUE DATE

7.10.2024

18.10.2024

Special issue on sale
for 3 months

6.11.2024

10.12.2024

3.3.2025

8.4.2025

25.4.2025

Special issue on sale
for 3 months.

7.5.2025

9.6.2025

16.6.2025

Special issue on sale
for 3 months

8.7.2025

9.9.2025

7.10.2025

17.10.2025

Special issue on sale
for 3 months

22.11.2025

HOME

« Kitchen

« Furniture

« Home financing
« Floor coverings

FURNISHINGS

« Home appliances:
ovens and stoves
« Testing

Broad overview of innovative building
materials, technologies and construction

« Bathroom

« Furniture

« Home financing
« Healthy living

« Kitchen
« Furniture
« Home financing

« Kitchen
« Furniture
« Home financing

« Bathroom

« Furniture

« Home financing
« Healthy living

techniques

« Home appliances:
Kitchen installations
for baking

« Testing

« Home appliances:
Consumer electro-

nics: TVs and related

equipment

« Testing

« Home appliances:
Smart homes and low-
-energy homes

« Home appliances:
Washers/dryers
« Testing

Broad overview of innovative building
materials, technologies and construction

« Bathroom
« Furniture
« Home financing

- Kitchen
« Furniture
« Home financing

techniques

« Home appliances:
Refrigerators and

freezers

« Testing

« Home appliances:
Dryers
« Testing

- Planning and budgeting

home projects

Major guide to buil- - Shell construction

ding a low-energy

home

« Bathroom (trends)

« Furniture
« Home financing

« Bathroom

« Furniture

« Home financing
« Lighting

« Kitchen

« Furniture

« Home financing
« Floor coverings

- Construction materials
- Thermal insulation and

soundproofing

« Home appliances:
Coffee makers and
breakfast appliances

« Testing

« Home appliances:
Dishwashers
« Testing

« Home appliances:
Ovens and stoves
« Testing

Broad overview of innovative building
materials, technologies and construction

- Kitchen
« Furniture
« Home financing

techniques

« Home appliances:
Consumer
electronics - TVs and
related equipment

« Testing

CONSTRUCTION

« Pitched roof

« Waterproofing

« Fireplace heating

« Low-energy houses
« Floor coverings

- Garages

Overview of building materials

and prices.

Home designs from different

architectural studios.

« Central heating
« Low-energy homes

« Central heating
« Low-energy homes

« Shell construction
« Central heating
« Low-energy homes

« Roofing and heating
« Dry construction
« Low-energy houses

« Wooden buildings and garages

« Building materials,
wall and floor tiles

Overview of building
materials and prices.

Home designs from different

architectural studios.

« Windows and skylights

« Flooring

« Plasterboard and drywall
« Central heating

« Low-energy houses

« Waterproofing

« Protecting wood

« Solar shading

« Central heating

« Low-energy houses

- Windows and doors
« Plaster and screeds
- Technical equipment for houses -
- Taking advantage of sustainable

resources

« Wall surface finishes
« Central heating
« Low-energy houses

« Modern facades

« Windows and skylights
« Fireplace heating

« Low-energy houses

« Timber construction

« Pitched roofs

« Waterproofing

« Fireplaces

« Low-energy houses
« Garages

Overview of building materials

and prices.

Home designs from different

architectural studios.

« Central heating
« Low-energy houses

GARDEN

- Tools
» Monthly advice
» Winterizing

« Structural work

- Roofing

- Heating

« Hard landscaping

» Windows and
skylights

- Facades

- Tools
« Monthly advice
» Winterizing

« Tools
« Monthly advice
» Winterizing

- Tools
+ Monthly advice

« Tools

« Monthly advice

« Hard landscaping
» Lawn mowers

« Structural work

« Roofing

- Heating

« Hard landscaping

» Windows and skylights
- Facades

- Timber construction

» Lawn mowers

« Tools

» Monthly advice
« Pools

« Hard landscaping
« Tools

» Monthly advice

« Pools

- Flooring and tiles
- Home security

Saunas

« Garden furniture
« Tools
» Monthly advice

« Hard landscaping
« Patios

- Tools

« Monthly advice

« Tools
» Monthly advice
« Winter gardens

« Structural work

« Roofing

+ Heating

« Hard landscaping

» Windows and skylights
- Facades

« Timber construction

- Tools
« Monthly advice
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Formats and ad rates

Dimensionsin mm

Width Height Bleed

2/1spread 430 280 3

€ 6,750
2/1spreadin type area 416 246 - !
1/1spread 215 280 3

€3,900
1/1spread in type area 190 246 -
1/2 spread width 190 18 -

€2,100
1/2 spread height 93 246 - !
1/3 spread width 190 77 =

€1,500
1/3 spread height 60 246 -
Cover flap 107 280 3 €4350
Z-gate 421 280 3 €8,600
2nd cover page 215 280 3 €4,750
1st magazine page 215 280 3 €4,750
Other pages before the editorial 215 280 3 €4,350
1/3 height by the editorial 60 246 3 €2,750
3rd cover page 215 280 3 €4,450
4th cover page 215 280 3 € 6,150
2/1PR 5,000 characters, 2-8 pictures, logo € 6,750
1/1PR 2,500 characters, 2-4 pictures, logo €3,900
1/2 PR width
1;2 PR‘I:I;ight 1,250 characters, 1-2 pictures, logo €2,100
2/3 PR width .
2/3 PR height 2,000 characters, 1-2 pictures, logo €2,650
Editorial section* 450 characters, 1picture €1,500
2/1purchasing tips** €1,650
1/1 purchasing tips** €900
1/2 purchasing tips** €550
Product placement 250 characters, 1picture €900
Branding columns logo €2,500

. minimum price

Inserted advertisements*** £2,800
Atypical formats dimensions and price depend on specifications

*News and information are published in the editorial section
only if either or both have not appeared before in M&j dom.
The editorial board reserves the right to make grammatical,

the size and weight after the sample has been delivered. The
number of inserted supplements along with current postal
and handling charges will affect the price.

stylistic and formal changes to the delivered text and to adjust

the scope. The editorial section is not intended for publication
of general information about the producer and range of

merchandise.

**Purchasing tips are set by the editorial board according
to the magazine's layout. The column is intended to present

products together with their price.

*** Final price for inserting and affixing will be determined by

EXTRA CHARGE: 10% for requested placement,
DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES:

50% of the price if cancelled prior to the deadline for an issue
asindicated in the editorial calendar.

100% of the price if cancelled after the deadline for an issue as
indicated in the editorial calendar.

Full-page and display advertising

1/1spread
215x280 mm
€3,900

1/2 width
190 x 118 mm
€2,100

2/3 PR width
€2,650

Materials:
2,000 characters
1-2 photos
logo

1/2 height
93 x246 mm
€2,100

Non-standard formats

Ivag

Column
branding
€2,500

Materials: logo

Editorial
section
branding
€1,500
Materials: 450 characters
including spaces;
1product photo;
price; web contact

Product
placement
€900
Materials: 250 characters;
product photo, name and
description; price and size;
web contact

1/1spread
Purchasing tips
€900
Materials: product photo,
name and description;
price and size;
web contact

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 72.

2/3 PR height
€2,650

Materials:
2,000 characters
1-2 photos, logo

1/3 width
190 x 77 mm
€1,500

1/1PR
€3,900
Materials:
2,500 characters
2-4 photos
1logo

1/3 height
60 x246 mm
€1,500
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General information Distribution
Circulation: 22,000 + Newsstands and print shops
Target group: people looking to build or remodel ahome « Building material shops
Format: 215 x 280 mm, approx. 150 pages, full-color printing, - jagastore.sk

soft binding
Price: €199

Formats and ad rates

Dimensionsin mm

ISSUE DEADLINES ISSUE DATE TOPICS Format
Width Height Bleed
dom S eC|aI Broad overview of house designs
Issde 1/2 from different architectural o 2/1spread ) 430 280 3 € 6,750
New constructlon studios with background on new b4 2/1spreadintype area 416 246 -
materials materials for constructing homes. [y 1/1spread 215 280 3 £3900
« Structural work . dint 190 246 _ b
ORDERS: 2.4.2025 | 25 4.2025 | - Roofing g |/l spread intypearea
MATERIALS: e ; . Heating W] 1/2 spread width 190 18 - £2100
e pecial issue on sale > . "
Edl_tc:nal 24.3.2025 Y —— . Shell construction i@y 1/2spread height 93 246 -
assistance . 3. Wi : < g _
Advertorials 342025 Windows and skylights 1/3 spread w@th 190 77 £1500
Advertising  11.4.2025 + Facades 1/3 spread height 60 246 -
o « Broad overview of innovative
AU . . Cover flap 107 280 3 €4,350
building materials, technologies
and construction techniques Z-gate 421 280 3 €8,600
Méid 5 | Materials and technologies for % 2nd cover page 215 280 3 £4750
ojaom eua 1 I :
|SSLJle energy-efficient construction. fa] 'stmagazine page 215 280 3 €4,750
BUIldIng With household appliances and ﬁ Other pages before the editorial 215 280 3 €4,350
alow-energy home fl;(fthest?eSIgned to operate B 1/3 height by the editorial 60 246 3 €2750
efficiently.
ORDERS: 26.5.2025 . Bathrooms 3rd cover page 215 280 3 €4,450
MATERIALS: 16.6.2025 | ° Energy-saving appliances 4th cover page 215 280 3 € 6,150
Editorial spec'ial sueonsale | ° I;r?:;lt?c?nstruction (masonry and 2/1PR 5,000 characters, 2-8 pictures, logo €6,750
Zsc?:/s:?tgigls 1257 g gggg for 3 months roofing materials) y 1/1PR 2,500 characters, 2-4 pictures, logo £€3,900
isi -F i I 1/2 PR width
Advertising 3.6.2025 _acade§ and exterior wa % / qut 1,250 characters, 1-2 pictures, logo €2,100
insulation 1/2 PR height
- Windows and doors 2/3 PRwidth
« Central heating and ventilation 2000ch ters, 1-2 pict | £2650
« Conserving water 2/3 PR height ! CMEIEISEIR, |72 [PIAUARES, e !
+ Saving energy Editorial section* 450 characters, 1 picture €1,500
Mojdom Sgeual Broad overview of house designs 2/1purchasing tips** €1,650
|ssue 3/20 from different architectural . e £900
New construction studios with background on new @ 1/1purchasing tips
materials materials for constructing homes. % 1/2 purchasing tips** €550
ORDERS 26.9.2005 o gtru;:.tural work 5 Product placement 250 characters, 1 picture €900
8 v « Roofin .
MATERIALS: 17.10. 2025 . Heating Branding columns logo €2,500
Editorial Specialissueonsale | | i : ok minimum price
e )R e, : Scier:zlzlzc\:\:‘ss;;udczz/r;ights Inserted advertisements £ 2800
ﬁg"eg?f'alsf 26618 gggg . Facades Atypical formats dimensions and price depend on specifications
vertising: o « Pools *News and information are published in the editorial section the size and weight after the sample has been delivered. The
« Broad overview of innovative only if either or both have not appeared before in M6j dom. number of inserted supplements along with current postal
T A q The editorial board reserves the right to make grammatical, and handling charges will affect the price.
building materials, technologies stylistic and formal changes to the delivered text and to adjust
and construction techniques the scope. The editorial section is not intended for publication EXTRA CHARGE: 10% for requested placement,
of general information about the producer and range of DISCOUNTS: 15/nagency commission for contract partners only
merchandise. CANCELLATION
**Purchasing tips are set by the editorial board according 50% of the price if cancel\ed prior to the deadline for an issue
to the magazine’s layout. The column is intended to present asindicated in the editorial calendar.
products together with their price. 100% of the price if cancelled after the deadline for anissue as
***Final price for inserting and affixing will be determined by indicated in the editorial calendar.



Zelené Byvanie | How to live minimally and ecologically
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Zelené
Byvanle

UDRZATELNE & USPORNE

Eclend Bivanic

aj vykurovanie

TEPELNE
CERPADLA
Ako s1 vybrad

0

Who reads Zelené Byvanie

Zelené Byvanie is aimed at readers looking to remodel or build their
homes with environmentally friendly and non-toxic materials. The
magazine contains information for them about how to save money
when they are doing home construction and how to live in their homes
afterward, telling readers of the technologies they can use for central
heating and air-conditioning. Part of Zelené Byvanie is devoted to
Green Renovation and the assistance programs that have sprung
across Europe as itis rolled out.

Men and Women

58%
are women
interested in living
affordably in an
environmentally
friendly manner.

42%

are men engaged
in remodeling their

outside.

Age of readers
32%
23%

21%
19%

5%

20-29 30-39 40-49 50-59 60-69

Why advertise in Zelené Byvanie

01 Readers are looking to remodel or build their homes with modern,
affordable technology.

Zelené Byvanie (Green Living) caters specifically to the target group
of homeowners wishing to affordably reconstruct and furnish their
homes in an environmentally friendly way.

Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues of
home living magazines.

Every reader browses or reads Zelené Byvanie three to four times
(Source: GFK survey).

Advertising in Zelené Byvanie is a strong incentive driving
purchasing decisions (Source: GFK survey)

02

03

04

05

General information

Readership: 69,700 per month
Circulation: 25,000 69 700
Frequency: fourtimes a year /4

. read each issue
Number of pages: 100 of Zelené Byvanie.
Price: €2.99
17th year Source: survey of readers

across Slovakia by MML-TGI

Distribution

- Subscriptions
- Newsstands and print shops
+ Retail chains and service stations such as Tesco, Billa, Kaufland,
Terno, COOP, Metro, OMYV, Shell, Slovnaft, Lukoil
- Sold online at jagastore.sk and predplatne.jaga.sk

How much
e readers earn
igh income .
53% 53% are middle class
average and median income
Income

B 26% are upper class
and high income
21% have low incomes

21%
low income

homes both inside and

54%
live in an apartment Where readers
live
54% live in an
46% apartment

M 46%liveinahouse

live in a house

Source: Survey of 632 respondents from an online reader questionnaire on zelenaobnovoa.sk about how they would imagine a magazine on

environmentally sustainable living should look like.
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ISSUE DEADLINES ISSUE DATE CONSTRUCTION AND HVAC HOME
Zelené Byvanie 4/2024 - Passive houses « Kitchen
ORDERS: 511.2024 - Series: floor and wall heating - Furniture
MATERIALS: - Expert advice + Hobby painting
Editorial assistance: ~ 25.10.2024 + Timber houses + Flooring
Advertorials: 6.11.2024 25.11.2024 | - Series: Fireplace heating - Healthy lifestyles
Advertising: 12.11.2024 « Reconstructing weekend cottages - Bathrooms

- Building weekend cottages
Zelené Byvanie 1/2025 « Passive houses - Kitchen
ORDERS: 5.3.2025 - Series: central heating - Furniture
MATERIALS: « Expert advice + Hobby painting
Editorial assistance: 23.2.2025 25.3.2025 | - Reconstructing weekend cottages
Advertorials: 6.3.2025 + Building weekend cottages
Advertising: 12.3.2025
Zelené Byvanie 2/2025 + Smart homes + Bathrooms
ORDERS: 27.5.2025 « Series: central heating - Furniture
MATERIALS: - Expert advice - Hobby painting
Editorial assistance 16.5.2025 « Thermal insulation « Healthy lifestyles
Advertorials 28.5.2025 - Timber houses - Flooring
Advertising 3.6.2025 16.6.2025 | series: heat pumps

- Expert advice

- Air-conditioning

« Reconstructing weekend cottages

- Building weekend cottages
Zelené Byvanie 3/2025 - Energy-saving homes - Bathroom
ORDERS: 26.8.2025 - Series: heat pumps - Furniture
MATERIALS: - Expert advice - Hobby painting
Editorial assistance 14.8.2025 | 16.9.2025 | .Insulation
Advertorials 27.8.2025 - Reconstructing weekend cottages
Advertising 3.9.2025 - Building weekend cottages
Zelené Byvanie 4/2024 - Passive houses - Kitchen
ORDERS: 30.10.2025 - Series: floor and wall heating - Furniture
MATERIALS: - Expert advice - Hobby painting
Editorial assistan 2110.202 - Timber houses - Flooring
Ai\}:rtiria;ss stance 2% 2822 20.11.2025 | . Series: fireplace heating « Healthy lifestyles
Advertising 6.11.2025 - Reconstructing weekend cottages - Bathrooms

- Building weekend cottages

Formats and ad rates

Dimensionsin mm

Format
Width Height Bleed
2/1spread 420 275 3
. €5,700
o 2/1spread in type area 380 243 =
1/1spread 210 275 3
4 /1spread. €3300
2 1/1spread in type area 175 243 -
84 1/2 spread width 175 13 =
] '/2° ) £1,900
E 1/2 spread height 83 243 -
B4 1/3 spread width 175 73 -
€1,350
1/3 spread height 55 243 -
2nd cover page 210 275 3 €3,900
- 1st magazine page 210 275 3 €3,900
g Other pages before the editorial 210 275 3 € 3,700
ﬁ 1/3 height by the editorial 55 243 - €2,350
Bl 3rd cover page 210 275 3 €3,650
4th cover page 210 275 3 € 4,600
2/1PR 5,000 characters, 2-5 pictures, logo| €5,700
1/1PR 3,400 characters, 2-4 pictures, logo €3,300
g 1/2PRwidth 1700 characters, 1-2 pictures, | £1900
b r rs, 1-2 pictures, s
Gl 1> PR height characters pictures, logo
2/3 PR width
/ w ] 2,200 characters, 1-2 pictures, logo €2,300
2/3 PR height
Editorial section* 450 characters, 1picture €1,200
2/1purchasing tips** €1,650
o 1/1purchasing tips** €900
% 1/2 purchasing tips** €550
6 Product placement 250 characters, 1 picture €900
Branding columns logo €2,500
Inserted advertisements*** s
Atypical formats dimensions and price depend on specifications

*News and information are published in the editorial section only
if either or both have not appeared before in Zelené Byvanie. The

editorial board reserves the right to make grammatical, stylistic and

formal changes to the delivered text and to adjust the length of the
text. The editorial section is not intended for publication of general
information about the producer and range of merchandise.
**Purchasing tips are set by the editorial board according to the
magazine’s layout. The column is intended to present products

together with their price.

of inserted supplements along with current postal and handling
charges will affect the price.

EXTRA CHARGE: 10% for requested placement,

DISCOUNTS: 15% agency commission for contract partners only
CANCELLATION FEES: 50% of the price if cancelled prior to
the deadline for an issue as indicated in the editorial calendar.
100% of the price if cancelled after the deadline for an issue as

indicated in the editorial calendar.

***Final price for inserting and affixing will be determined by the
size and weight after the sample has been delivered. The number

FURNISHINGS

« Energy-saving applian-

GARDEN

- Organic gardening

ces: kitchen ventilator
hoods, hobs and ovens

- Appliance testing

- Energy-saving
appliances:
cooktops and hot p

- Appliance testing

« Energy-saving
appliances:

- Organic gardening

lates

- Organic gardening:
hard landscaping

refrigerators, freezers,

and dishwashers
- Appliance testing

- Energy-saving
appliances:

washers and dryers

- Appliance testing

- Energy-saving
appliances:

- Organic gardening:
hard landscaping

- Organic gardening

kitchen ventilator hoods,

hobs and ovens
- Appliance testing

Non-standard formats

Inaup

Column
branding
€2,500

Materials: logo

Editorial
section branding
€1,200
Materials: 450 characters
including spaces;
1product photo;
price; web
contact

Product
placement
€900
Materials: 250 characters;
product photo,
name and description;
price and size;
web contact

1/1spread
Purchasing tips
€900
Materials: product
photo, name and
description; price
and size;
web contact.

Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 72.



Most read DIY home improvement magazine

TESTUJEME SKLADACIE ZAHRADNE P Why advertise in Urob si sam

01 Best-selling and most-read magazine for do-it-yourselfers and anyone
looking to remodel their homes.

02 Urobsisam (Do It Yourself) is the medium with the highest affinity
marketing for its target group - men of working age who own a house
and are preparing to remodel it.

e - . . 03 Effective distribution of the entire print-run to target readership with

:Eﬁg:lt{::‘& hrdzu G ﬁgizgz‘?:llgﬂhf unsold copies enclosed free of charge with current issues.

04 Longamong the top ten best-selling monthly magazines in Slovakia.

05 Advertisingin Urob si sém is a strong incentive driving purchasing
decisions (Source: GFK survey).

JUAL 3024 - B438 - LBOE = 55F

URSB SI Sam

B 3 " B B N Ushsisim B B

General information

- Readership: 177,200
= Circulation: 24,000 177 200
Frequency: issues ayear '

read each issue

+2 special issyues
of Urob si sam

Number of pages: 80-96

Price: €1.60 s —
ource: survey of readers
L 45th year across Slovakia by MML-TGI
Distribution

- Subscriptions
- Newsstands and print shops
« Retail chains and service stations such as Tesco, Lidl, Billa, Kaufland,
Terno, COOP, Metro, OMYV, Slovnaft, Lukoil
- Sold online at jagastore.sk and predplatne.jaga.sk

ke - Prajebr Radiine b
5 solaimych  lkonické kreslo  Efektivne =
- ne%c ﬁ tienenie terasy —
pndla tipe srrchy Pad*-:hr.rmr & Ny Vit & mani! markiry —
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Who reads Urob si sam For both men and women
Men at an average age of 42 years are typical readers of Urob si o o
sam. They are practical, skillful and spend a lot of time at home. 73 /o 27 /o

These men use their leisure time to enhance and improve the
interior of their homes, yards and gardens. Women of working
age who often iniate their own home and garden improvements
also read Urob si sam.

of readers are women
whose numbers have
risen since the new
layout was introduced.

of readers are men
mostly handy around
the house that make
home improvements

themselves.
. . Top topics of interest
Remodeling or reconstructing Age ;fz;eaders for readers
<2 27% B Advice on gardens and garden
ny cottages
19% 18.5% B Handy tips and clever hacks
B Practical household advice
66% 11% B Working with wood, metal and
of readers are planning to are getting ready or 5.8% other ma’FerlaIs
redo or are redoing their havgjust Scartedyto 0.5% I Remodeling and home
homes build a home. under20 21-30 31-40 41-50 51-60 60+ maintenance .
B Traditional cooking recipes
B Guides for beginners
Property owners 6% .
74% 74% of readers live in a house "‘:'a':,gi:;:'ety How construction or
own a house they own 19% 6 remodeling is financed
B 42% of readers have their own OZ:J‘::?:?;:;S ownre ind 54% own resources
2% garden savings horm °" M 19% own resources and building
have a garden 30% of readers live in an 5% society savings
apartment they own home 16% building society savings
M 21% of readers have a weekend 54% °°“s|g::“°" M 6% own resources and home
cottage or country home own resources construction loan
SRaRtnenk 3% own no property 5% home construction loan

19 Source: 1,651 respondents to a reader survey.
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ISSUE DEADLINES

Urob sisam 12 -1/2025
ORDERS: 31.10.2024
MATERIALS:
Editorial assistance: 2210.2024
Adbvertorials: 31.10.2024
Advertising: 511.2024
Urob sisam 2/2025
ORDERS: 31.12.2025
MATERIALS:
Editorial assistance 20.12.2024
Advertorials 2.1.2025
Adbvertising 7.1.2025
Urob 5| sam 3/2025
22.1.2025
MATERIALS
Editorial assistance 31.1.2025
Adbvertorials 3.2.2025
Advertising 5.2.2025
Urob SI sam 4/2025
28.2.2025
MATERIALS
Editorial assistance 19.2.2025
Advertorials 3.3.2025
Advertising 5.3.2025
Urob SI sam 5/2025
31.3.2025
MATERIALS
Editorial assistance 20.3.2025
Advertorials 1.4.2025
Advertising 3.4.2025

Urob si sam Special Issue

What to build from
16.4.2025
MATERIALS
Editorial assistance 10.4.2025
Adbvertorials 22.4.2025
Advertising 25.4.2025
Urob SI sam 6/2025
16.4.2025
MATERIALS
Editorial assistance 10.4.2025
Adbvertorials 22.4.2025
Advertising 25.4.2025
Urob SI sam 7/2025
2.6.2025
MATERIALS
Editorial assistance 22.5.2025
Adbvertorials 6.6.2025
Advertising 5.6.2025
Urob sisam 8/2025

Building a low-energy
home

ORDERS: 1.7.2025
MATERIALS:

Editorial assistance 20.6.2025
Advertorials 2.7.2025
Advertising 4.7.2025
Urob sisam 9/2025
ORDERS: 31.7.2025
MATERIALS:

Editorial assistance 22.7.2025
Advertorials 1.8.2025
Advertising 5.8.2025
Urob sisam 10/2025
ORDERS: 7.8.2025
MATERIALS:

Editorial assistance 18.8.2025
Advertorials 2.9.2025
Advertising 4.9.2025

Urob si sém Special Issue
Remodeling a house or

apartment

ORDERS: 10.9.2025
MATERIALS:

Editorial assistance: 28.8.2025
Advertorials: 11.9.2025
Advertising: 16.9.2025
Urob sisam 11/2025
ORDERS: 30.9.2025
MATERIALS:

Editorial assistance: 19.9.2025
Advertorials: 110.2025
Advertising: 3.10.2025
Urob sisam 12/25 - 1 26
ORDERS: .2025
MATERIALS:

Editorial assistance: 27.10.2025
Advertorials: 6.11.2025
Advertising: 10.11.2025

ISSUE DATE

18.11. 2024

20.1.2025

18.2.2025

18.3.2025

16.4.2025

9.5.2025

Special issue on sale
for 3 months

19.5.2025

18. 6.2025

17.7.2025

18.8.2025

18.9.2025

29.9.2025

Special issue on sale
for 3 months

16.10.2025

24.11.2025

MAIN TOPIC

« Main theme: floor
covering
- Feature: giftideas - tools

- Main theme: bathroom
renovation

« Main theme: foundations
- Feature: interior flooring

- Main theme: shell
construction - starting to
build a house

- Feature: roofs, patios,

waterproofing foundations

Starting to build a house

« Main theme: roofing

- Feature:remodeling,

balconies and patios,

garden gazebos, timber
houses, modern interiors
and exterior floors

HOBBIES

« Techniques

« Paint coatings

- Tools and equipment

- Materials and products

- Techniques

« Paint coatings

- Tools and equipment

« Materials and products

« Techniques

- Paint coatings

- Tools and equipment

- Materials and products

- Techniques

« Paint coatings

- Tools and equipment

- Materials and products

-« Techniques

- Paint coatings

- Tools and equipment

« Materials and products

Major guide to home construction

« Main theme: exterior tiles

- Feature: painting interiors
and exteriors, lawn
maintenance

« Main theme: painting and
preserving wood

- Feature: garden firepla-
ces, interior and exterior
colors

« Techniques
« Paint coatings

- Tools and equipment
- Materials and products

- Techniques

- Paint coatings

- Tools and equipment

- Materials and products

Major guide
to home remodeling

- Main theme: overview of
central heating

- Feature: balconies and
patios, waterproofing
bottom layers

- Main theme: shell
construction before
winter

- Feature: waterproofing
chimneys, pre-
heating season boiler
maintenance

- Techniques

« Paint coatings

- Tools and equipment

- Materials and products

« Techniques

- Paint coatings

- Tools and equipment

- Materials and products

Velky sprievodca
rekonstrukciou domu a bytu

- Main theme: replacing
aroof

« Feature: autumn garden
cleaning, replacing or
repairing a roof?

- Main theme: floor
covering
- Feature: gift ideas - tools

- Techniques

- Paint coatings

- Tools and equipment

- Materials and products

- Techniques

- Paint coatings

- Tools and equipment

« Materials and products

HOME AND
CONSTRUCTION

- Series on shell con-
struction

« Roofing
- Series on shell con-
struction

- Series on shell con-
struction
- Constructing a patio

- Roofing
- Series on shell con-
struction

« House stairs

- Insulating construction

materials

- Dry construction

« Series on shell con-
struction

« Insulating building
materials, wall and
floor tiles

- Planning and budge-
ting home projects

- Shell construction

- Construction materials

« Thermal insulation and
soundproofing

« Series on shell con-
struction

- Roofing

- Masonry materials

- Series on shell con-
struction

« Planning and budge-
ting home projects

« Shell construction

- Construction materials

« Thermal insulation and
soundproofing

- Dry construction

- Cements and concrete
additives

- House fireplaces and
furnaces

- Series on shell con-
struction

- Heating a house

« Patios and balconies

« Insulation materials

« Series on shell construction

- House fireplaces and
furnaces

- Lighting

- Planning and budge-
ting home projects

« Shell construction

- Construction materials

« Thermal insulation and
soundproofing

« Roofing

- Modern heating
elements

- Series on shell con-
struction

« Floor coverings

- Series on shell con-
struction

REMODELING

- Remodeling

- Remodeling

- Remodeling

+ Remodeling

- Renovation

GARDEN

« Diseases and pests
« Monthly advice

+ Remodeling patiosand -

balconies

+ Windows and doors

« Plaster and screeds

- Home technical
systems

- Utilizing renewable
resources

+ Remodeling
- Garden cottages

- Remodeling
- Gazebos and pergolas

+ Windows and doors

« Plaster and screeds

+ Home technical
systems

- Utilizing renewable
resources

- Remodeling

- Remodeling

- Windows and doors

- Plaster and screeds

+ Home technical
systems

- Utilizing renewable
resources

- Remodeling

- Remodeling

- Diseases and pests
« Monthly advice
- Greenhouses

« Diseases and pests
- Monthly advice

« Diseases and pests
- Monthly advice
- Gardening tools
- Raised flower beds

« Diseases and pests

Monthly advice

- Floors and tiles

Home security
Saunas

« Diseases and pests
- Monthly advice

- Hardscapes

« Pools

« Diseases and pests
- Monthly advice

- Hardscapes

« Pools

Composting

« Floors and tiles
- Home security
« Saunas

Diseases and pests

» Monthly advice
- Hardscapes

- Diseases and pests
+ Monthly advice

- Floors and tiles
- Home security

Saunas

- Diseases and pests

Monthly advice

« Winter cleaning

- Diseases and pests
+ Monthly advice
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PR LEADER A DVERTISING

OTHER

Formats and ad rates

Dimensionsin mm

Format
Width Height Bleed

2/1spread 420 297 3

€5,700
2/1spread in type area 400 267 -
1/1spread 210 297 3

€3,300
1/1spread in type area 193 267 -
1/2 spread width 193 129 -

€1,900
1/2 spread height 95 267 -
1/3 spread width 193 84 =

€1,350
1/3 spread height 62 267 =
2nd cover page 210 297 3 €3,900
1st magazine page 210 297 3 €3,900
Other pages before the editorial 210 297 3 € 3,700
1/3 height by the editorial 62 267 - €2,350
3rd cover page 210 297 3 € 3,650
4th cover page 210 297 3 € 4,600
2/1PR 5,000 characters, 2-5 pictures, logo €5,700
1/1PR 3,400 characters, 2-4 pictures, logo € 3,300
1/2 PR width

1,700 characters, 1-2 pictures, logo €1,900
1/2 PR height
2/3 PR width
2,200 characters, 1-2 pictures, logo €2,300
2/3 PR height
Editorial section* 450 characters, 1 picture €1,200
Good purchase (1 product) AROEheREER, i, i €1,200
and contact

Product placement 250 characters, 1 picture €900
Branding columns logo €2,500

Inserted advertisements**

Atypical formats

minimum price
€2,800

dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 72.

1/1spread
210 x 297 mm
€3,300

1/2 width
193 x 129 mm
€1,900

Full-page and display advertising

2/3 PR height

€ 2,300

Materials:
3,000 characters
1-2 pictures, logo

1/2
95 x

height
267 mm

€1,900

Non-standard formats

Inav

Column
branding
€ 2,500

Materials: logo

*News and information are published in the
editorial section only if either or both have not
appeared before in Urob si sam. The editorial
board reserves the right to make grammatical,
stylistic and formal changes to the delivered text
and to adjust the length of the text. The editorial
section is not intended for publication of general
information about the producer and range of
merchandise.

** Final price for inserting and affixing will be
determined by the size and weight after the
sample has been delivered. The number of
inserted supplements along with current postal
and handling charges will affect the price.

EXTRA CHARGE: 10% for requested placement,
DISCOUNTS: 15% agency commission for
contract partners only

CANCELLATION FEES: 50% of the price if
cancelled prior to the deadline for an issue as
indicated in the editorial calendar. 100% of the
price if cancelled after the deadline for an issue as
indicated in the editorial calendar.

2/3 PR height
€2,300

Materials:
2,200 characters
1-2 pictures, logo

1/3 width
193 x84 mm
€1,350

Product
placement
€900

Materials: product photo,
name, and characteristics;
package price and size;
web contact

Editorial
section
€1,200

Materials: 450 characters
including spaces,
1product photo,

price, web contact.

1/1PR
€3,300

Materials:
3,400 characters
2-4 photos
Tlogo

1/3 height
95x268 mm
€1,350



Zahrada | Gardening magazine with green thumb tips

ZAKLADY Pssmmum P LT NS zovizouanic | Why advertise in Zahrada | |
I 01 Zahrada (Garden) contains numerous gardening and animal
' UREB S1 5am

imteligentne
2 care ideas, telling readers everything they need to know about

managing a garden or even a small-scale farm.

02 Effective distribution of the entire print-run to target readership
with unsold copies enclosed free of charge with current issues.

03 The only garden magazine with green thumb tips and hints.

04 Ads for household, gardening and home renovation materials and
tools receive much interest.

i .-"' b

" 5
BU ) General information
; Readership: 72,000
HMHH.ME‘EH! kl‘- Circulation: 32,000
5 2obd) : i
e w5 ‘-‘f‘-" Frequency: tenissues a year
i ty Eqﬁ:{x Number of pages: 64-96
\ Price: €1.59

11th year

72,000

read each issue of Zédhrada

Source: survey of readers
across Slovakia by MML-TGI

Distribution
- Subscriptions
- Newsstands and print shops
- Retail chains and service stations such as Tesco, Billa, Kaufland,
Terno, COOP, Metro, OMYV, Shell, Slovnaft, Lukoil
- Sold online at jagastore.sk and predplatne.jaga.sk

poTa mibeods . § S Ly
-A | Martin Curda
You know him from the TV show E588p
Nova zahrada (New Garden) on TV JOJ. %
TR

eren iyt ) ol \.‘Ek""
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Who reads Zahrada For both men and women
Although readers are typically women between 30 and 59,
men of the same age read it, too. They keep up their own 58% 42%

gardens and are practical, skilled and spend a lot of their time
at home. These men and women enjoy taking advantage of
their leisure time during any season of the year working in

the garden and making improvements to the outside of their
houses. While readers enjoy gardening, growing plants and
either taking care of animals or raising livestock, they like using

of readers are men
interested in Zahrada’s
more technical stories
demanding more of their
skills and its articles about

of readers are
women concerned
about the
appearance of their
gardens and see

their own hands to put the finishing touches on something themasaplace to gardening.
new to beautify the outside of their homes. They love planting  relaxand growtheir  Garden owners
flowers and growing their own fruits and vegetables. Zahrada own food.
inspires readers with ideas and encourages them to create o -(\) rer o
both simple and more challenging garden decorations. 74/0 /\Y rre 26°5 /O
. Lo ! .D. ! rer live in an apartment
Age of readers Where they live liveinahousetheyown —ALIM 5 1~ withabalcony.
29.5% with a garden.

e, OWN @ Weekend cottage
areas Dﬂ:[ L LR country house with a

rrr garden. nearby or surrounding
5.5% [o) ree
- 48/0 |- err -| garden.
liveincitiesand a1l

urban areas

20.5% 18.5% ste%:ézl 21 .5% ﬂb “\ 1 5.5%

have their own

21-30 31-40 41-50 51-60 61+

Where they look for
gardening tips

38% look in magazines
B 46% surfthe web

Getting ready forimprovements 38%

82% . N%

1€ are planning or

social media

are plannin ’ . -
:gardeg have already 4:«1/; . ;551;%0 totsoflal'TedI?' )
websites .07 turn to ramily or rriends
makeover. I started to renovate

a garden patio or
balcony.

25 Source: 1,005 respondents to a reader survey.



Zahrada
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ISSUE DEADLINES

ZAHRADA7/2024

ORDERS: 21.8.2024
MATERIALS:

Editorial assistance 12.8.2024
Advertorials 22.8.2024
Advertising 23.8.2024
ZAHRADA 8/2024

ORDERS: 24.9.2024
MATERIALS:

Editorial assistance 13.9.2024
Advertorials 25.9.2024
Advertising 27.9.2024
ZAHRADA 9/2024

ORDERS: 28.10.2024
MATERIALS:

Editorial assistance 17.10.2024
Advertorials 29.10.2024
Advertising 31.10.2024
ZAHRADA 10/2024
ORDERS: 28.11.2024
MATERIALS:

Editorial assistance 19.11.2024
Advertorials 29.11.2024
Advertising 3.12.2024
ZAHRADA1-2/2025
ORDERS: 8.1.2025
MATERIALS:

Editorial assistance 23.12.2024
Advertorials 9.1.2025
Advertising 13.1.2025
ZAHRADA 3-4/2025
ORDERS: 13.2.2025
MATERIALS:

Editorial assistance 4.2.2025
Advertorials 14.2.2025
Advertising 18.2.2025
ZAHRADA 5/2025

ORDERS: 21.3.2025
MATERIALS:

Editorial assistance 12.3.2025
Advertorials 24.3.2025
Advertising 26.3.2025
ZAHRADA 6/2025

ORDERS: 15.4.2025
MATERIALS:

Editorial assistance 4.4.2025
Advertorials 23.4.2025
Advertising 28.4.2025
ZAHRADA 7/2025

ORDERS: 30.5.2025
MATERIALS:

Editorial assistance 21.5.2025
Advertorials 2.6.2025
Advertising 4.6.2025
ZAHRADA 8 - 9/2025
ORDERS: 11.7.2025
MATERIALS:

Editorial assistance 2.7.2025
Advertorials 14.7.2025
Advertising 16.7.2025
ZAHRADA 10/2025
ORDERS: 18.8.2025
MATERIALS:

Editorial assistance 7.8.2025
Advertorials 18.8.2025
Adbvertising 21.8.2025
ZAHRADA 11/2025

ORDERS: 25.9.2025
MATERIALS:

Editorial assistance 16.9.2025
Advertorials 26.9.2025
Advertising 30.9.2025
ZAHRADA 12/2025
ORDERS: 29.10.2025
MATERIALS:

Editorial assistance 20.10.2025
Advertorials 30.10.2025
Advertising 3.11.2025
ZAHRADA 1/2026

ORDERS: 28.11.2025
MATERIALS:

Editorial assistance 19.11.2025
Advertorials 1.12.2025
Advertising 3.12.2025

ISSUE DATE

6.9.2024

10.10.2024

13.11. 2024

16.12.2024

24.1.2025

3.3.2025

8.4.2025

13.5.2025

17.6.2025

29.7.2025

5.9.2025

13.10.2025

14.11.2025

16.12.2025

GARDEN HOBBIES

- Gardening ideas

« Exterior painting

- Tools and equipment

« Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

- Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

« Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

- Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

« Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

- Materials and products

- Gardening ideas

« Exterior painting

- Tools and equipment

« Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

- Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

+ Materials and products

- Gardening ideas

« Exterior painting

- Tools and equipment

- Materials and products

- Gardening ideas

« Exterior painting

- Tools and equipment

« Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

- Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

+ Materials and products

- Gardening ideas

- Exterior painting

- Tools and equipment

- Materials and products

Best advertising combination!
Zahrada + zahrada.sk
527,000 readers each month!

HOME GARDENING

- Decorative and home
gardening

- Monthly advice

« Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

- Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

« Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

- Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

« Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

- Garden supply list

- Diseases and pests

- Garden tools

« Decorative and home
gardening

- Monthly advice

« Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

« Garden supply list

- Diseases and pests

« Decorative and home
gardening

- Monthly advice

- Garden supply list

« Diseases and pests

- Decorative and home
gardening

- Monthly advice

- Garden supply list

- Diseases and pests

- Decorative and home
gardening

- Monthly advice

- Garden supply list

« Diseases and pests

- Decorative and home
gardening

- Monthly advice

- Garden supply list

- Diseases and pests

- Decorative and home
gardening

« Monthly advice

- Garden supply list

« Diseases and pests

- Decorative and home
gardening

- Monthly advice

« Garden supply list

- Diseases and pests

Gardening magazine with green thumb tips

BUILDING AND REMODELING

+ Landscaping

- Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

- Garden lighting

- Landscaping

+ Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

+ Landscaping

« Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

- Landscaping

Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

Landscaping

« Lawn maintenance
Patios, gazebos and pools
- Hardscapes

- Fences

- Landscaping

- Lawn maintenance

- Patios, gazebos and pools
Hardscapes

- Fences

+ Landscaping

- Lawn maintenance
Patios, gazebos and pools
- Hardscapes

« Fences

- Garden paving and tiles

+ Landscaping

- Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

« Fences

« Pools

Landscaping

+ Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

« Pools

- Landscaping

- Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

- Garden lighting

- Landscaping

+ Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

Garden lighting

- Landscaping

- Lawn maintenance
Patios, gazebos and pools
- Hardscapes

« Fences

- Landscaping

- Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

- Fences

« Landscaping

- Lawn maintenance

- Patios, gazebos and pools
- Hardscapes

« Fences

ANIMAL CARE

- Raising livestock
« Diseases and pests

« Raising livestock
« Diseases and pests

- Raising livestock
« Diseases and pests

« Raising livestock
- Diseases and pests

+ Raising livestock
« Diseases and pests

- Raising livestock
- Diseases and pests

- Raising livestock
- Diseases and pests

- Raising livestock
- Diseases and pests

- Raising livestock
« Diseases and pests

- Raising livestock
- Diseases and pests

TRADE FAIR
AGROCOMPLEX 2025

- Raising livestock
« Diseases and pests

- Raising livestock
- Diseases and pests

« Raising livestock
- Diseases and pests

- Raising livestock
- Diseases and pests
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Formats and ad rates

Dimensionsin mm

Format
Width Height Bleed
2/1spread 420 297 3
€5,700
1) 2/1spreadin type area 400 267 -
P4 1/1spread 210 297 3
%) € 3,300
s 1/1spread in type area 193 267 -
o
MW 1/2 spread width 193 129 -
> €1,900
<D( 1/2 spread height 95 267 -
1/3 spread width 193 84 =
€1,350
1/3 spread height 62 267 -
2nd cover page 210 297 3 €3,900
g st magazine page 210 297 3 €3,900
L
o Otlher.pages before the 210 297 3 £3700
prd editorial
5 1/3 height by the editorial 62 267 €2,350
3rd cover page 210 297 3 €3,650
4th cover page 210 297 3 €4,600
2/1PR 5,000 characters, 2-5 pictures, logo €5,700
1/1PR 4,000 characters, 2-4 pictures, logo € 3,300
il 1/2 PR width _
2,000 characters, 1-2 pictures, logo €1,900
1/2 PR height
2/3 PR width
3,000 characters, 1-2 pictures, logo €2,300
2/3 PR height
Editorial section* 450 characters, 1picture €1,200
Geedisunehess ([ predes) 450 characters, 1 picutre, price £1,200
o and contact
LIIJ Product placement 250 znakov, 1obrazok €900
'6 Branding columns logo €2,500
. o minimum price
Inserted advertisements €2.800
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 72.

Full-page and display advertising

2/3 PR height
€2,300
Materials:
3,00Q characters
1/1spread 1-2 pictures, logo
210 x 297 mm
€ 3,300
1/2 height
95 x 267 mm
€1,900
1/2 width
193 x129 mm
€1,900

Non-standard formats

Inaup

Column
branding
€2,500

Materials: logo

*News and information are published in the editorial
section only if either or both have not appeared before
in Zahrada. The editorial board reserves the right to
make grammatical, stylistic and formal changes to

the delivered text and to adjust the length of the text.
The editorial section is not intended for publication of
general information about the producer and range of
merchandise.

**Final price for inserting and affixing will be determined
by the size and weight after the sample has been deli-
vered. The number of inserted supplements along with
current postal and handling charges will affect the price.

EXTRA CHARGE: 10% for requested placement,
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar. 100% of the price if cancelled after
the deadline for an issue as indicated in the editorial
calendar.

2/3 PR height
€2,300

Materials:
2,200 characters
1-2 pictures, logo

1/3 width
193 x 84 mm
€1,350

Product
placement
€900

Materials: product photo,
name, and characteristics;
package price and size;
web contact

Editorial
section
€1,200

Materials: 450 characters
including spaces,
1product photo,

price, web contact.

1/1PR
€3,300

Materials:
3,400 characters
2-4 photos
1logo

1/3 height
95 x268 mm
€1,350



Garden Festival

B2C

2025 CITY GARDEN
AND
HOBBY FESTIVAL

Place: Bratislava, Zlaté Piesky
Date: 26-27 April 2025

What the festival is all about:

The Garden and Hobby Festival is an exceptional opportunity for
gardeners and hobby enthusiasts in the community to connect with
each other, while providing also a chance to showcase your brand to
the broader public. The festival seeks to inspire and educate people
interested in home and recreational gardening, DIY projects and in
remodeling their homes and weekend cottages as it brings them
practical experience others have had here.

RATES General Partner
Display space:

up to 12 x 6 meters € 990

up to 6 x 6 meters € 590

up to 3 x 3 meters € 390 € 55,000

- Branding throughout the festival venue
according to the general partner’s
individual requirements

- 12 x12-meter display space

Price includes

- display space on a grass surface

- electrical connection and costs

- stand can be constructed on Friday, 25
April 2025 from 8:00 am to 6:00 pm

Price: 10 000 €

Main Partner

- Its brand will appear in the entire marketing
campaign (estimated marketing value of
communicating the festival in 2025 will be

Main events at the festival:
01 Talks and workshops on gardening and cultivating a garden:
Urban gardens on balconies.
Vertical gardens and organic gardening.
02 Demonstrations and presentations:
Planting and transplanting techniques.
Pruning trees and shrubs.
Presenting modern gardening technologies.
03 Green markets and stalls:
Market selling plants and garden tools.
Farm produce and natural products.
04 Inspirational gardens and exhibits:
Different-style gardens.
Indoor plants and dedicated home “green nooks”.
05 Creative zones:
Creative activities for children and garden decorations.
Making pots and garden furniture yourself.
06 Discussions and networking opportunities:
Panel discussions with gardening experts.
Chance for gardeners and garden clubs to network.
07 Entertainment and opportunities to relax:
Chill-out zone with music and refreshments.
Small concerts and performances with nature themes.
08 Remodeling homes and weekend cottages:
First steps in remodeling a house or apartment
Environmentally-friendly renovations and natural
materials
Reconstruction of old cottages
Roof renewals and insulating roofs
Minor repairs and maintenance for home enthusiasts
Interior decorating solutions and upgrading a country
home
Maintenance and repair of wooden structures

MARKETING

Total value of advertising space for promoting
the eventin 2025

€55,000

- Réadio Expres - Radio Europa 2

. zahrada.sk - urobsisam.sk » mojdom.sk -
Facebook - Instagram

- Urob sisam, Zdhrada, M6j dom, Zelené

byvanie

Billboardy - Plagaty

.

Price does not include - Its brand will appear in the entire print

« insurance for the stand and furnishings
against damage if stolen

- displaying an advertising banner on the
festival grounds

partner

- Gardening
+ Remodeling

« Workshop area

¥ o - Children’s section
Price: €4,000

- Branding of selected festival zones
- Choice of the following zones:

and online campaign as the event’s main
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Zahrada

Kalendar

2026

Rok zahradkara

Aktudlne prace, zaujimavosti a praktické
rady do okrasnei’ “=*kovej zahrady

- Branding
€4,000

foryourlogo on the
cover and forall 52
weeks of the year

366
dni

v okrasnej
i uzitkovej
zahrade

8”5

8;‘;3?“18 2
ARNY
KALENDAR

pre zéhradkémv

820001008429

General information
Circulation: 22,000
Target group:
Characteristics:

Gardeners that love what they do
297 x160 mm format, 60 pages

full-color print, spiral binding

Price: €550

Distribution

- Newsstands and press shops

- DIY and home improvement stores
- Sold online at jagastore.sk

L

Zahrad

 PESTUJEME |
Vysievame papriku

KedZe papriky pochadzaijui z teplych oblasti Ameriky, v nasich
podmienkach potrebuju dékladnu starostlivost. Len tak sa
dockéame bohatej trody. Dlhodobo sa u nas pestuje paprika
roéna (Capsicum annum) so Sirokym spektrom odrod. S vysevom
mozeme zatat uz v januari, ale pre mnozstvo denného svetla

je odporti¢anym terminom druha polovica februara a prva
polovica marca. Semienka vysievame do kvetinacikov, téglikov,
vysevnych misiek alebo doméceho minipareniska. Spravne
kli€enie podpori vysevny substrat, ale d4 sa pouzit aj perlit. Pri
vyseve do substratu semienka zasypeme vrstvou hrubou 4 az

5 mm a zlahka zatla¢ime dosti¢kou. Substrat udrziavame mierne
vlhky. Nadoby do vykli¢enia zakryjeme igelitovym vreckom alebo
plastovym krytom, ktory udrZi teplotu aj vy33iu vzdusnu vihkost.
Teplota pri vyseve ma byt viac ako 25 °C, v beznych podmienkach
interiéru nebude prekazat ani 20 az 22 °C, pri¢om no¢na teplota
by nemala klesnut pod 15 °C. Len &o rastliny vytvoria prvy pravy
list, pustime sa do pikirovania (jednotenia). Sadime ich po jednej
alebo po dvoch. Vysadba po dvoch sa preferuje z dévodu opory,
rastliny st potom stabilnejSie. Rasttice sadenice st nédro¢né na
svetlo, preto ich pestujeme v interiéri na okennom parapete.
Zalievame, ked vyschne vrchna vrstvicka substréatu, rastliny
nesmu byt nikdy trvalo zamokrené. Nedavame do prievanu,

st na to velmi citlivé.

Footer
86 x30 mm

€1,000
per 4 ads/weekly
spreads

Januar 2024
Branding
Pondelok € 4,000
- Severin logo on the
cover page
and forall
9 Utorok 52 weeks
Alex, Alexej -
W Alexis, Alexia %T (i
10 Streda (]
Das -
m Gaimi 9 F
11 Stvrtok ()
Malvi -
- alvina W F
12 Piatok ()
Ernest o
B Crmestine g8
| 13 Sobota ()
Rastislav o
[ [ 3
1 4 Nedela ()
Rad
) Fesmne Y

ISSUE DEADLINES

Zéhrada 2026 Calendar

ORDERS: 16.9.2025
MATERIALS: Editorial assistance 4.9.2025
Advertorials 17.9.2025
Advertising 24.9.2025

ISSUE DATE

7.10.2025




m Most read magazine for architecture and construction

Why advertise in ASB
“ |m Illm ll!l "“ J 01 Most widely read magazine for architecture and civil engineering in
4771335807 304 U Slovakia
:’.;;."5“,3“:" 244 : 02 Highest market affinity among the target group of architects,
g developers, and contractors.

03 91% of ASB readers either decide on purchases of construction site

material and technologies or are involved in the decision-making

BIZNIS A REALITY ARCHITEKTORA process.
ﬂﬁémnm%hmww ﬂ:{é’m 04 Because ASB readers place large orders for technology and
o : materials, there is a return on your investment for every customer
kbl iy R your advertising wins.
AREHTERTORA 05 The entire print-run is effectively distributed to its target audience.
g;l:r&!dnranm

General information

Circulation: 6,000

Frequency: eight times per year + three special issues
Number of pages: 112-160

Price: €390

32th year

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at selected print media stands and shops

BUDUCNOS‘T’ - Sold online at jagastore.sk and predplatne.jaga.sk
ZONY
MLYNSKE NIVY

34

Who reads ASB?

Atypical readeris a man with either a university or secondary
school education, although university-educated women read it,

Among men and women

too. The vast majority of readers either manage construction and o o
development companies or are architects. The men and women 59 /O 41 /O
who read ASB are of working age and use the information they of readers are men. ' \ of readers are women.

find inside for their professional careers, with up to 91% of readers
either deciding or involved in decision-making on the purchase of
construction materials and technologies!

25% Age of readers

are architects
and design
gineersengineers

R 32%
59% of readers manage construction and

development companies.

arestudents W 25% of readers are architects and design
engineers.

. 9% of readers are studying civil engineering

. o 16%
of readers in construction atuniversities.
and development B 7% of readers are developers or investing in 7%
development.

20-29 30-39 40-49 50-59 60-69

26%

19%

39% HY A H i
rozhoduje Rozhoduju o nakupe? Intriguing content
52 % Citatelov sa spolupodiela 95% of readers look at
9% na rozhodovani o nakupe. m four-fifths of every issue.
nerozhoduje M 39 % Citatelov o nakupe M 5% of readers look at

rozhoduje samostatne. . two-thirds of every issue.

52% 9 % Citatelov o ndkupe a/5 o?grlfissue

spolurozhoduje nerozhoduje.

35 Source: Survey of 853 respondents answering questions in a reader opinion poll.
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ISSUE DEADLINES

ASB10/2024 #250

ORDERS: 14.10.2024
MATERIALS:

Editorial assistance 3.10.2024
Advertorials 15.10.2024
Adbvertising 18.10.2024
ASB 11-12/2024
GREEN #251

ORDERS: 12.11.2024
MATERIALS:

Editorial assistance 1.11.2024
Advertorials 13.11.2024
Advertising 18.11.2024

ASB1-2/2025 #252

ORDERS: 1.2.2025
MATERIALS:

Editorial assistance 31.1.2025
Advertorials 12.2.2025
Advertising 17.2.2025
ASB Special Issue 1/2025
ORDERS: 3.3.2025
MATERIALS:

Editorial assistance ~ 20.2.2025
Advertorials 4.3.2025
Advertising 7.3.2025
ASB 3/2025 #253
ORDERS: 11.3.2025
MATERIALS:

Editorial assistance ~ 28.2.2025
Advertorials 12.3.2025
Advertising 17.3.2025

ASB 4/2025 #254

ORDERS: 7.4.2025
MATERIALS:

Editorial assistance 27.3.2025
Advertorials 8.4.2025
Adbvertising 1.4.2025

ASB 5/2025 #255

ORDERS: 7.5.2025
MATERIALS:

Editorial assistance ~ 29.4.2025
Advertorials 9.5.2025
Advertising 14.5.2025
ASB Special Issue 2/2025
ORDERS: 26.5.2025
MATERIALS:

Editorial assistance 15.5.2025
Advertorials 27.5.2025
Advertising 30.5.2025
ASB 6 -7/2025 #256
ORDERS: 11.6.2025
MATERIALS:

Editorial assistance 2.6.2025
Advertorials 12.6.2025
Advertising 17.6.2025
ASB 8 -9/2024 #257
ORDERS: 27.8.2025
MATERIALS:

Editorial assistance  18.8.2025
Advertorials 28.8.2025
Advertising 4.9.2025
ASB Special 3/2025
ORDERS: 8.9.2025
MATERIALS:

Editorial assistance  26.8.2025
Advertorials 9.9.2025
Advertising 12.9.2025
ASB10/2025 #258
ORDERS: 10.10.2025
MATERIALS:

Editorial assistance 1.10.2025
Advertorials 13.10.2025
Advertising 16.10.2025
ASB 11-12/2025
GREEN #259

ORDERS: 10.11.2025
MATERIALS:

Editorial assistance  30.10.2025
Advertorials 11.11.2025
Advertising 14.11.2025

ISSUE DATE

31.10.2024

29.11.2024

28.2.2025

20.3.2025

28.3.2025

30.4.2025

27.5.2025

12. 6.2025

30.6.2025

17.9.2025

30.9.2025

29.10.2025

28.11.2025

TOPICS

INTERIORS

TOP 50 Developers
in Slovakia

« Climate change and impact on

architectural designs and construction

« Energy-efficient buildings:
what is a zero house?

« Environmentally-friendly
materials for the third millennium

« Newly-constructed buildings
« Tourist buildings and hotels
« Sanitation ware and fittings

- Interiors, designs and
furniture
- Attention to detail

ASB TOP 50
Architectural
Studios in Slovakia

« Offices and logistics
« Administrative buildings
« Glass and glass facades

« Available housing

« Residential buildings
and construction

« Windows, doors

« Development
« Civic construction
« Floors and pavement

- Interiors, designs and
furniture
- Attention to detail

« Interiors, designs and
furniture
- Attention to detail

- Interiors, designs and
furniture
- Attention to detail

TOP 50 Buildings in Slovakia

« Urban development and planning
« Urban buildings and construction
« Roofing

« Architects
« Sustainability in architecture
« Facades

- Development projects in
preparation

- Interiors, designs and
furniture
- Attention to detail

Almanac of the TOP 1,800
construction companies in Slovakia

TOP 50 Developers
in Slovakia

« Climate change and the impact
on architectural designs
and construction

« Energy-efficient buildings:
what is a zero house?

« Environmentally-friendly

materials for the third millennium

- Interiors, designs
and furniture
- Attention to detail

TRADE FAIRS AND

FINANCING EVENTS

Overview of Slovakia’s
major developers

- Interiors, designs and
furniture
- Attention to detail

- Financing development « FURNITURE AND

projects and construction LIVING 2025
- MIPIM 2025
Overview of Slovakia’s
major architectural studios
- Financing development - CONECO
projects and construction RACIOENERGIA
2025

« Financing development
projects and construction

- DEVELOPMENT
SUMMIT 2025

- Financing development
projects and construction

Overview of the largest
and most attractive
buildings constructed in
Slovakia.

- Financing development
projects and construction

- Financing development «- ASB GALA 2025

projects and construction

-Overview of the 1,800 most successful
companies and their performance

- New, yet unpublished categories and rankings

- Development projects in preparation

- Macroeconomic analysis and forecasts

Overview of Slovakia’s
major developers



Formats and ad rates

Dimensions in mm

Width Height Bleed
2/1spread 460 300 3
€ 6,500
2/1spread in type area 435 266 -
O
1/1spread 230 300 3
pq !/1spread €3,700
(%] 1/1spreadintype area 197 266 =
E 1/2 spread width in type area 197 127 -
L
By 1/2 spread width 230 150 3 €2,100
9( 1/2 spread height in type area 92,5 266 -
1/3 spread width 197 80 -
€1,550
1/3 spread height 57 266 =
Cover flap 70 300 3 €4,350
Z-gate 454 300 3 €7800
5 2nd cover page 230 300 3 €4,550
[aY 1st magazine page 230 300 3 €4,550
ﬁ Other pages before the editorial 230 300 3 €4,300
B 1/3 height by the editorial 57 265,7 - €2,600
3rd cover page 230 300 3 €4,350
4th cover page 230 300 3 €5,800
headline 40-60 characters, lead paragraph 200-250
2/1PR characters, text 5,600 characters, 4-8 pictures, logo €6,500
headline 40-60 characters, lead paragraph 200-250
e UAPR characters, text 2,800 characters, 2-4 pictures, logo 800
o 2/3 PRwidth headline 40-60 characters, lead paragraph 200-250 £2600
2/3 PR height characters, text 1,500 characters, 1-2 pictures, logo .
1/2 PR width headline 40-60 characters, lead paragraph 200-250 £2100
1/2 PR height characters, text 1,300 characters, 1-2 pictures, logo .
Editorial section* 650 characters, 1 picture €1,400
% Branding columns logo €2500
T . .
'6 Inserted advertisements** mmé:mzuzrrcv)gnce

Atypical formats

dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.
38 General Terms and Conditions can be found on page 72.

Full-page and display advertising

2/3 PR height
€2,600
headline: 40-60 characters
lead paragraph: 200-250
characters

1/1 spread text:1,550 characters
230 x 300 mm 1-2 pictures, logo
€ 3,700
1/2 height in
type area
92.5x266
1/2 width in type area ouiy
197 x127 mm €2,100
€2,100

39

Non-standard formats

kvap

Column
branding
€2,500

Materials: logo

*News and information are published in the editorial
section only if either or both have not appeared
before in ASB. The editorial board reserves the right
to make grammatical, stylistic and formal changes to
the delivered text and to adjust the length of the text.
The editorial section is not intended for publication of
general information about the producer and range of
merchandise.

** Final price for inserting and affixing will be
determined by the size and weight after the sample has
been delivered. The number of inserted supplements
along with current postal and handling charges will
affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

2/3 PR height
€2,600
headline: 40-60 characters
lead paragraph: 200-250
characters
text: 1,550 characters
1-2 pictures,
logo

1/3 width
197 x 80 mm
€1,550

Editorial
section
€1,400

Materials: 650 characters
including spaces,
1product photo,

price, web contact.

~ ASB

]

BUIDLIC ST
SOMNY
PMLYMSKE MIVY

1/1PR
€ 3,700

headline: 40-60 characters
lead paragraph: 200-250
characters
text: 2,800 characters
2-4 pictures, logo

1/3 height
57 x266 mm
€1,550



ASB Special Issues | Most read magazine for architecture and construction

TOP 50 Developers in Slovakia Why advertise in special issues

An overview of the largest and most influential developers O1 Direct access to the target audience: This edition will reach the key players
who shape the Slovak market. In this edition, we will look at in construction and development who have a direct influence on the choice
the challenges and opportunities that developers face in of products and technologies.

construction. We will present development projects that 02 Presentation in a prestigious context: Advertisers will be presented next
will change Slovak cities and we will look at the impact of to the largest developers in Slovakia, thereby strengthening their credibility
developers on the economic development of Slovakia. and market position.

03 Long-term impact on investment decisions: The special edition provides
"H”Mmmmmm ”m advertisers with the opportunity to present themselves to developers and
’ investors who are looking for new solutions for their projects.
04 Increase brand awareness: Advertising in this issue will strengthen the
brand's position in the construction market and increase its visibility among
major players in the industry.

9

KT

ARCHITEKTURA

AR General information
Circulation: 6,000
Number of pages: 136-160
TOP 50 Price: €390
DEVELOPERQOV Distribution
SLOVENSKA - Subscriptions - Direct mail to target groups - Sales to selected print shops

- Sold online at jagastore.sk and predplatne.jaga.sk

ISSUE DEADLINES ISSUE DATE

TOP 50 Developers

in Slovakia

ORDERS: 10.10.2025

MATERIALS: 29.10.2025

Editorial assistance 1.10.2025

Advertorials 13.10.2025

Advertising 16.10.2025
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ASB Green Edition Why advertise in special issues
The special issue will provide an overview of 01 Target audience: A special issue focused on green construction will appeal
innovative approaches to sustainable architecture to architects, developers and professionals interested in green solutions. In
and construction. The issue focuses on ecological this way, the advertiser can reach an audience that is looking for products and
projects, sustainability and modern technologies and services focused on sustainability and innovation.
materials in construction. 02 Growing Green Building Market: With increasing demand for green and

energy-efficient buildings, green building is on the rise. The advertiser can
thus connect directly with a market that is open to investment in sustainable

|| ”HN‘""H” ”'HH technologies and materials.
217713 12 03 Green branding: Advertising in such a special issue can help build credibility
= 25 and positive brand perception as a supporter of sustainable solutions.
04 Legislative and financial incentives: Various subsidy programs supporting
green solutions can lead to customers investing more in sustainable solutions,

Fokus ARCHITEKTURA increasing demand for the advertiser's products and services.
Plan ob STAVEBNICTVO
BIZNIS
ARCHITEKT!
Udrzatelné

General information
Rozdcyony Circulation: 6,000 - Number of pages: 136-160

Distribution

- Subscriptions - Direct mail to target groups - Sales to selected print shops
- Sold online at jagastore.sk and predplatne.jaga.sk

ISSUE DEADLINES ISSUE DATE ISSUE THEMES
ASB GREEN 2024
ORDERS: 12.11.2024 « Climate change and impact
MATERIALS: 29.11.2024 on architectural designs and
Editorial assistance 1.11.2024 ETETE e
Advertorials 13.11.2024
REIVETIEING Ik . 202 « Energy-efficient buildings:

what is a zero house?

ASB GREEN 2025
ORDERS: 10.11.2025 « Environmentally-friendly mate-
MATERIALS: : : f :
Editorial assistance  30.10.2025 28.11.2025 rials for the third millennium
Advertorials 11.11.2025
Advertising 14.11.2025

A4



ASB Special Issues | Most read magazine for architecture and construction

ASB TOP 50 Architectural Why advertise here?

Studios in Slovakia 01 Exclusive Target Audience: The issue will appeal to architecture

This special is an overview of the most influential professionals, developers and other key people in the construction industry.
architectural studios. We will present the reader with Advertisers gain access to the people who directly make decisions about
detailed profiles of architects and their most significant the selection of materials, technologies and services.

realized projects and concepts. 02 Prestige and credibility: This special edition focuses on the top

architectural studios in Slovakia, providing an ideal platform for building
brand credibility among the industry's top professionals.

03 Strengthening the market position: Advertising in a special edition
focused on top architectural studios can increase brand awareness and
strengthen its position as a supporter of modern architecture.

TR

OSOBNOSTI
SLOVENSKE, General information
ARCHIEKUY : a— I — Circulation: 6,000 - Number of pages: 160

2

Distribution
- Subscriptions - Direct mail to target groups - Sales to selected
print shops - Sold online at jagastore.sk and predplatne.jaga.sk

ISSUE DEADLINES ISSUE DATE

ASB TOP 50 Architectural

Studios in Slovakia
ORDERS: 3.3.2025

MATERIALS: 20.3.2025
Editorial assistance ~ 20.2.2025
Advertorials 4.3.2025
Advertising 7.3.2025
42
TOP 50 Buildings in Slovakia Why advertise here?
TOP 50 Slovak buildings according to the amount of 01 Target audience: The publication will appeal to construction
investment (administrative, residential, retail, sports, professionals, developers, investors and architects who actively
civiland engineering), which were approved between make decisions on high-investment projects.
1/5/2024 and 30/4/2025. 02 Prestige and credibility: Advertising in this issue connects your

brand with the largest and most important projects in Slovakia, which
will strengthen its position on the market.
03 Visibility among key players: The release brings an overview of

'Jmlmu ll" the biggest investments, which means that your brand will be seen
bk . among the market leaders.
04 Fostering long-term business relationships: The presentation in
; this issue can open new business opportunities and partnerships
with investors and developers.

ARCHITERTUR A
STAVERNAETVD

TOP STAVBY bass
SLOVENSKA General information
2024 - 2025 Circulation: 6,000 - Number of pages: 160

Distribution
- Subscriptions - Direct mail to target groups - Sales to selected print shops -
Sold online at jagastore.sk and predplatne.jaga.sk

ISSUE DEADLINES ISSUE DATE

TOP 50 Buildings in Slovakia

ORDERS: 26.5.2025

MATERIALS:

Editorial assistance  15.5.2025 12.6.2025
Advertorials 27.5.2025

Advertising 30.5.2025
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ASB Special Issues | Most read magazine for architecture and construction

ASB Almanach 2025 Why advertise here?

The most prestigious edition of the ASB magazine 01 Targeted audience of experts and leaders in the construction industry:
offers a comprehensive overview of construction and The publication will appeal to developers, investors, architects and other key
development in Slovakia. On more than 300 pages, you players on the Slovak construction market.

will find data that is unrivaled in its complexity and scope. 02 Presentation in the prestigious context of the construction industry:

Advertising in a yearbook that provides a comprehensive overview of the

]]“ market strengthens the credibility and prestige of your brand.

= 03 Long-term effect on investment and business decisions: The almanac
serves as a reference material throughout the year, guaranteeing repeated
exposure of your brand.

04 Focus on market developments and trends: Issue covers key

1

ALMANACH poirid Al macroeconomic data, predictions and analysis shaping the construction

. bl industry

STAVEBNICTVO 05 Wide coverage of development projects and investment opportunities:
2025 Your brand will be visible among the most important development projects in

Slovakia, which will help you reach potential clients and partners.

General information
Circulation: 7,000 - Number of pages: 360

Distribution
« Subscriptions - Direct mail to target groups - Sales to selected print shops -
Sold online at jagastore.sk and predplatne.jaga.sk

ISSUE DEADLINES ISSUE DATE

ASB Almanach 2025
ORDERS: 8.9.2025
MATERIALS:
Editorial assistance  26.8.2025 30.9.2025
Advertorials 9.9.2025
Advertising 12.9.2025
44
Formats and ad rates Non-standard formats
Dimensions in mm
k
Width  Height Bleed -
2/1spread 460 300 3
21 dint 435 266 €6500
o /1spread in type area - Editorial
z 1/1spread 230 300 3 58766 section
%] 1/1spreadin type area 197 266 - ’ Column €1,400
™ 1/2 spread width in type area 197 127 - branding Materials: 650 characters
[T} X £2500 including spaces,
pY 1/2 spread width 230 150 3 €2,100 Mot 1product photo,
9( 1/2 spread height in type area 92,5 266 - aterials: logo price, web contact.
1/3 spread width 197 80 -
€1,550
1/3 spread height 57 266 =
Cover flap 70 300 3 €4,350
Z-gate 454 300 3 €7800
5 2nd cover page 230 300 3 €4,550
[@) 1st magazine page 230 300 3 €4,550
ﬁ Other pages before the editorial 230 300 3 €4,300
- : YO _ *News and information are published in the editorial
1/3 height by the editorial 57 2657 €2,600 section only if either or both have not appeared
3rd cover page 230 300 3 € 4,350 before in ASB. The editorial board reserves the right
’ to make grammatical, stylistic and formal changes to
4th cover page 230 300 3 € 5,800 the delivered text and to adjust the length of the text.
K The editorial section is not intended for publication of
2/1PR headline 40-60 characters, lead paragraph 200-250 £€6500 general information about the producer and range of
characters, text 5,600 characters, 4-8 pictures, logo . merchandise.
**Final price for inserting and affixing will be
1/1PR headline 40-60 characters, lead paragraph 200-250 £3700 determined by the size and weight after the sample has
x / characters, text 2,800 characters, 2-4 pictures, logo ‘ been delivered. The number of inserted supplements
& along with current postal and handling charges will 1/1 PR
2/3 PR width headline 40-60 characters, lead paragrgph 200-250 £2600 affect the price. €3,700
2/3 PR height characters, text 1,500 characters, -2 pictures, logo ’ [E)TSTSSUCS%R%E 10% for requested p|?cemem headline 40-60 characters,
. :15% agency commission for contract =
1/2 PR width headline 40-60 characters, lead paragraph 200-250 £2100 partners only '?:;?:féfﬁgfg%ggo
R characters, text 1,300 characters, 1-2 pictures, logo . CANCELLATION FEES: 50% of the price if cancelled . o
1/2 PR height E g prior to the deadline for an issue as indicated in the characters, 2-4 pictures,
Editorial section* 650 characters, 1 picture €1,400 editorial calendar. v logo
o 100% of the price if cancelled after the deadline for an
M} Branding columns logo €2500 issue as indicated in the editorial calendar.
T . )
'6 Inserted advertisements** minimum price
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 72.

45



46

47

STAVEBNE
MATERIALY

PROFIPOSTUP
Utesnenie priestupu cez O ‘]
parozabranu

RIESENIEPROBLEMU

Oplechovanie stresnych

priestupov - komin o 2
PROFITEST

vitacky

TECHNOLOGIE  #140
POSTUPY 18/2024
KONSTRUKCIE

g te N 1)

160tk » BOKE
186N 1802-0631 1771802106300

bez priklepu

03

AKO SA VYHNUT
MINIMALNEMU
DOCHODKU?

04
05

Who reads Stavebné materialy
The vast majority of readers are employed with construction
contractors, in engineering or architectural design

companies, or are self-employed. They are working-age

people between 23 and 55 years and use the information

they read in Stavebné materidly for their professional careers.
Many are interested in unbiased information about specific

of readers are men

construction or civil
engineering and either

Why advertise in Stavebné materialy

82% of the readers either decide about purchases of construction
materials or technology or are involved in decisions.

65% of respondents read the advertisements and advertorials in
construction and civil engineering magazines

(Source: GFK survey).

52% of respondents read the advertisements and advertorials

in Stavebné materidly (Construction Material) when they are
selecting a supplier of materials or services (Source: GFK survey).
Effective distribution of the entire print-run to target readership.
Because Stavebné materidly readers place large commercial
orders for technology and materials, there is a return on your
investment for every customer your advertising wins.

General information
Circulation:
Frequency:
Number of pages: 56-80
Price:

21st year

6,000
six times a year

€260

Distribution

- Subscriptions

- Direct mailings to target groups

- Sold at selected print media stands and shops

- Sold online at jagastore.sk and preplatne.jaga.sk

For both men and women

86% 14%

of readers are
women who are
professionalsin
construction or civil

interested in

products and practical information. For them the magazine is

make major decisions or

both informative and educational.

are company executives.

Construction contractors and the

13%
design engine

34%
self-employed

42%
construction

contractors

36%

university

64%
secondary school

Source: 862 respondents to a reader survey

Education

self-employed

42% of readers are employed with construction
contractors.

34% of readers are self-employed in the construction
sector and use the information in the magazine for
their professional careers.

13% of readers are employed at engineering
companies and architectural design studios

7% of readers study at civil engineering faculties

4% are in other professions

53%
decide

64% of readers have a secondary themselves

school education and use the
information they read in the
magazine for their professional
career.

36% of readers have a university
education and work in the
construction sector.

18%
no decision-
making role

29%
involved in
decisions

engineering.

Age of readers

36%
34%

18%
12%

20-29 30-3940-49 50-59

Purchasing decisions
53% of readers decide on
purchases themselves.

B 29% of readers of readers
are involved in purchasing
decisions.

18% of readers are not involved
in purchasing decisions.
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ADVERTISING

LEADER

PR

OTHER

ISSUE DEADLINES
Stavebné materidly 5/2024 #142
ORDERS: 24.9.2024
MATERIALS:

Editorial assistance 13.9.2024
Advertorials 24.9.2024
Adbvertising 30.9.2024
Stavebne materialy 6/2024 #143
RDE .10.2024
MATERIALS
Editorial assistance 18.10.2024
Advertorials 30.10.2024
Advertising 4.11.2024

Stavebné materialy 1/2025 #144
ORDERS: 11.3.2025
MATERIALS:

Editorial assistance 28.2.2025
Advertorials 12.3.2025
Advertising 17.3.2025

Stavebné materialy 2/2025 #145
ORDERS: 28.5.2025
MATERIALS:

Editorial assistance 14.4.2025
Advertorials 29.4.2025
Advertising 2.5.2025

Stavebné materialy 3/2025 #146
ORDERS: 3.6.2025

MATERIALS:

Editorial assistance 23.5.2025
Advertorials 4.6.2025
Advertising 9.6.2025
Stavebne materialy 4/2025 #147
ORDE 22.8.2025
MATERIALS

Editorial assistance 13.8.2025
Advertorials 25.8.2025
Advertising 28.8.2025
Stavebne materialy 5/2025 #148
ORDE 24.9.2025
MATERIALS

Editorial assistance 15.9.2025
Advertorials 25.9.2025
Advertising 30.9.2025
Stavebné materialy 6/2025 #149
ORDERS: 28.10.2025
MATERIALS:

Editorial assistance 17.10.2025
Advertorials 29.10.2025
Advertising 3.11.2025

Formats and ad rates

ISSUE DATE

11.10. 2024

15.11.2024

28.3.2025

16.5.2025

20.6.2025

12.9.2025

13.10.2025

14.11. 2025

Dimensionsin mm

TOPIC

Renovation and
revitalization of
buildings

Production plants
and Industrial
buildings

Vertical and
horizontal
construction

Building envelopes
and filling of ope-
nings

Roof structures

Surface treatment
of construction
frameworks

Renovation and
revitalization of
buildings

Production plants
and Industrial
buildings

BUILDING AND RECONSTRUCTION

Renovating building envelopes and
balconies

- Construction failures and faults

- Reconstruction and renovation

- Construction chemistry

Sustainable materials
- Wood and steel structures

+ Reconstruction materials and
products

+ Waterproofing

- Construction engineering

- Reinforced concrete and
pre-stressed concrete

structures

- Painting and protective
coatings

- Construction engineering

Enhanced partition acoustics
- Walls, ceilings, floors
- Concrete and concrete structures

- Masonry materials and
prefabricates
- Protection for vertical and

horizontal construction
« Dry construction

Enhanced thermal insulation of verti-
cal construction

- Construction and filling of openings in
building envelopes

Materials for eliminating thermal
bridges in roof cladding
- Flat and pitched roofs
- Roof structures
« Roof insulation

Waterproofing materials for vertical

« Windows, doors, and fully-
-glazed walls

« Energy-efficient construction
- Construction engineering

- Metal and wood roofs
« Roof superstructures
- Construction engineering
« Precast concrete products

- Exterior and interior tiles and

and horizontal construction paving
- Plasters and paints - Construction engineering
- Thermal insulation and soundproofing - Flooring

Renovating building envelopes and
balconies

« Construction failures and faults

+ Reconstruction and renovation

- Construction chemistry

Sustainable materials
- Wood and steel structures

- Reconstruction materials and
products

- Waterproofing

. Construction engineering

- Reinforced concrete and
pre-stressed concrete

OTHER AREAS

Construction compa-
nies in Slovakia: over-
view of Slovakia’s best
companies and how
their performance

« CONECO
RACIOENERGIA
2025

« International
Engineering Fair Nitra
2025

- Development
summit 2025

Construction com-
panies in Slovakia:

structures overview of the best
- Painting and protective companies in Slovakia
coatings and how they are
- Construction engineering performing
Non-standard formats
Inau:
Product
Column placement
branding €700
€1,200 Materials: product photo,

Materials: logo

name, and characteristics;
package price and size;
web contact

Format
Width Height Bleed
2/1spread 420 285 3
€5,500
2/1spread in type area 396 256 -
1/1spread 210 285 3
. €3,300
1/1spread in type area 181 256 -
1/2 spread width in type area 181 126 -
/2sp yp €1,900
1/2 spread width 88 256 -
1/3 spread width 181 81 -
€1,400
1/3 spread height 57 256 -
1/4 spread* 88 126 - €1,200
Cover flap 70 285 3 € 3,700
Z-gate 400 285 3 €7450
2nd cover page 210 285 3 €3,950
1st magazine page 210 285 3 € 3,950
2nd and 3rd magazine page 210 285 3 € 3,700
3rd cover page 210 285 3 €3,700
4th cover page 210 285 3 €4,650
2/1PR 8,400 characters, 2-8 pictures, logo €5,500
1/1PR 4,200 characters, 2-4 pictures, logo € 3,300
1/2 PR width
. 2,100 characters, 1-2 pictures, logo €1,900
1/2 PR height
2/3 PR width
3,200 characters, 1-2 pictures, logo €2,300
2/3 PR height
Editorial section** 600 characters, 1 picture €1,200
Product placement 250 characters, 1 picture €700
Branding columns logo €1,200

Kok

Inserted advertisements

Atypical formats

minimum price
€2,200

dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.

General Terms and Conditions can be found on page 72.

* No option to position the advertising. Location will be
based on the magazine’s layout.

**News and information are published in the editorial
section only if either or both have not appeared before
in Stavebné materiély. The editorial board reserves the
right to make grammatical, stylistic and formal changes

to the delivered text and to adjust the length of the text.

The editorial section is not intended for publication of
general information about the producer and range of
merchandise.

*** Final price for inserting and affixing will be
determined by the size and weight after the sample has
been delivered. The number of inserted supplements
along with current postal and handling charges will
affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

Editorial
section
€1,200
Materials: 650 characters
including spaces,
1product photo,
price, web contact



Sprava budov | Magazine for 10,500 HOAs
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Who reads Sprava budov

Typical readers of Sprava budov are men and women of
working age, either senior staff at property management
companies or homeowner associations and homeowner
representatives. They use the information published in Sprava
budov in their jobs and most appreciate the steps clearly laid
out for remodeling residential blocks.

68% of readers are in

68% homeowner associations.
::s';‘;:‘t'{::; 15% of readers work in
property management
companies.
B 11% of readers manage
facilities

B 1% in housing cooperatives

management
companies

Purchasing

L 21% decisions
ecide themselves
69% of readers of readers
are involved in purchasing
decisions.

B 21% of readers decide on
purchases themselves.
10% of readers are not
involved in purchasing
decisions.

69%
involved in decisions

Source: 759 respondents to a reader survey

Why advertise in Sprava budov

01 Fourissues of Sprava budov (Building Management) are sent on
arotating basis during the year to 10,500 heads of homeowner
associations, allowing your advertisements in all issues to reach
virtually all of them in Slovakia.

02 Effective distribution of the entire print-run to target readership.

03 Sprava budov also contains information about investment into
augmenting existing housing stock.

04 37% of readers refer to information in advertisements and advertorials
published in Sprava budov once or several times (Source: GFK
survey).

05 Because Sprava budov readers place large commercial orders for
technology and materials, there is a return on your investment for
every customer your advertising wins.

General information

Circulation: 6,000

Frequency: four times a year

Number of pages: 56-80

Price: €260

19th year

Target group: senior staff of property management companies
and homeowner associations, facility managers

Distribution

- Subscriptions
- Direct mailings to target groups
- Sold online at jagastore.sk and preplatne. jaga.sk

Read more by men

o 29%

- of readers are women.

1%

of readers are men.

Age of readers
34%
28%

18%

12%
8%

20-29 30-39 40-49 50-59 60-69

What readers look for
56% of readers appreciate most clearly
presented remodeling of residential
buildings.
16% B 22% of readers are mostly interested in
news and . . .
updates information on saving energy.

16% are interested in news and updates
from residential and commercial property
administration.

B 6% of readers are searching for
information on managing a facility

56%
remodeling
residential buildings
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LEADER ADVERTISING

PR

OTHER

ISSUE DEADLINES

Sprava budov 4/2024 #72

ORDERS: 5.11.2024
MATERIALS:

Editorial assistance 25.10.2024
Advertorials 6.11.2024
Advertising 1.11.2024

Sprava budov 1/2025 #73

ORDERS: 4.3.2025
MATERIALS:

Editorial assistance 21.2.2025
Advertorials 5.3.2025
Advertising 10.3.2025

Sprava budov 2/2025 #74

ORDERS: 5.5.2025
MATERIALS:

Editorial assistance 23.4.2025
Advertorials 6.5.2025
Advertising 12.5.2025

Sprava budov 3/2025 #75

ORDERS: 3.9.2025
MATERIALS:

Editorial assistance 22.8.2025
Advertorials 4.9.2025
Advertising 9.9.2025

Sprava budov 4/2025 #76

ORDERS: 3.11.2025
MATERIALS:

Editorial assistance 22.10.2025
Advertorials 4.11.2025
Advertising 7.11.2025

Formats and ad rates

ISSUE DATE

22.11.2024

21.3.2025

23.5.2025

23.9.2025

21.11.2025

Dimensions in mm

BUILDINGS AND

ToPIC RESIDENTIAL UNITS

SPECIALS

- Renovating facades - Operating and maintaining
buildings

+ Renovating residential blocks

« Producing, distributing and
supplying energy

« Building infrastructure and layout

Energy conservation in
buildings

- Financing building
renovation, remodeling and
upgrades

- Operating and maintaining
buildings

- Renovating residential blocks

Producing, distributing and

supplying energy

« Building infrastructure and layout

Renovating buildings

- Replacing windows - Operating and maintaining
buildings

- Renovating residential blocks

+ Producing, distributing and
supplying energy

- Building infrastructure and layout

Troubleshooting in
residential blocks

- Central heating and
supplying buildings with
energy

- Operating and maintaining
buildings

- Renovating residential blocks

« Producing, distributing and
supplying energy

- Building infrastructure and layout

Thermal protection
of buildings

- Renovating facades + Operating and maintaining
buildings

« Renovating residential blocks

« Producing, distributing and
supplying energy

« Building infrastructure and layout

Energy conservation in
buildings

Non-standard formats

OTHER AREAS

- Facility management
- Financial management

- Facility management
- Financial management

- Facility management
« Financial management

- Facility management
- Financial management

- Facility management
- Financial management

Width  Height  Bleed L=
2/1spread 420 285 3
. €4,200
2/1spreadin type area 396 256 -
Al d 3
/1sprea . 210 285 £2,400 Product
1/1spread in type area 181 256 = Column placement
1/2 spread width in type area 181 126 - £1300 branding €700
1/2 spread width 88 256 - ’ €1,200 Materials: product photo,
) Materials: | name, and characteristics;
1/3 spread width 181 81 - €950 aterials:logo package price and size;
1/3 spread height 57 256 - web contact
1/4 spread*® 88 126 - €800
Cover flap 70 285 3 €2,900
Z-gate 400 285 3 €5,800
2nd cover page 210 285 3 €3,100
1st magazine page 210 285 3 €3,100
2nd and 3rd magazine page 210 285 3 €2,800
3rd cover page 210 285 3 €2,800 * No option to position the advertising. Location will be
githlcoveipage 210 285 g S50 *b*alilee(\i/v(s)r; :vze\ r’v?sfr?]z‘tr:g:;ariopfbhshed in the editorial
2/1PR 8,400 characters, 2-8 pictures, logo €4,200 section only if either or both have not appeared before
i in Sprava budovy. The editorial board reserves the right
1/1PR 4,200 characters, 2-4 pictures, logo €2400 to make grammatical, stylistic and formal changes to the
. delivered text and to adjust the length of the text. The . .
:;2 EE \;VI(.JH::t 2,100 characters, 1-2 pictures, logo £€1,300 e(:nomaltsecngn \strtv):)t mtegded forsubhcatl(f)n of gﬁne(rjal Editorial
ei information about the producer and range of merchandise. H
X 9 ***Final price for inserting and affixing will be determined by section
1/3 PR width 1050 e, | pe, Ege £950 the size and weight after the sample has been delivered. The €800
o g g g number of inserted supplements along with current postal Materials: 600 ch t
1/3 PR height and handling charges will affect the price. incalu?:iri::gsspace; 1?;2:;3’;
1/2 PR height ; f
2//3 19 2,500 characters, 2-3 pictures, logo €1,700 EXTRA CHARGE: 10% for requested placement photo, price, web contact
PR height DISCOUNTS: 15% agency commission for contract partners
o PR a only
Editorial section 600 characters, 1 picture €800 CANCELLATION FEES: 50% of the price if cancelled prior
Product placement 250 characters, 1 picture €700 to ‘theddeadhne foranissue as indicated in the editorial
calendar.
Branding columns logo €1,200 lOO‘V;ofch pnche\fzance\l‘ed‘aftzrthe deadline for anissue
1 tl t g
nserted advertisoments** minimum price asindicated in the editorial calendar.
€2,200
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 72.



Why advertise in the SAFM Guide?

01 The 6th edition of the SAFM Guide has a print run of 6,500 copies, of
which 3,200 will be inserted into Sprava budov 4/2025 (on sale
22 November 2025) and 3,000 will be inserted into a December
edition of Hospodarske noviny (Business News) for Bratislava Region.

02 300 copies of the SAFM Guide are allocated for the Slovak
Association of Facility Management (SAFM), of which 150 will be
handed to attendees participating at FM Days, a conference held
this year in the Bratislava Hilton on 2 October

03 Sprava budov is the main media partner for the conference.

04 The SAFM Guide is also published electronically on www.asb.
sk, Slovakia’s most visited professional portal, and at the end of
November 2025 the guide will be sent to the 7,000 professional
email addresses that receive the e-newspaper.

Formats and ad rates
Dimensionsin mm 35% discount
EUILDE 2025

Width Height Bleed

members
1/1strany 167 300 3 €2,000 €1,300
combination
2 N s
E article
% 1/2 spread width 167 15 - €948 €616
E 1/3 spread width 167 77 - € 660
Pid 2/3 spread width 108 230 - €1,068
2nd and 3rd page cover 167 230 3 €2748
4th page cover 167 230 3 € 3,348
2/1PR 334 230 - €3,000
¥ 1/1PR 167 230 - €1,560 €1,014
B 1/2 PR width 167 115 . €840 €546
Directory 167 32 - €400
54
Full-page and display advertising
4th cover 1/1spread
167 x 230 mm
€3,348
1/1spread 2/3 spread height
167 x 230 mm 108 x 230 mm
2nd or 3rd cover €2,000 €1,068
1/1spread 1/2 spread width .
. 167 x 115 mm WA ST e
€2748 €948 X 77 mm additional information
’ €660
Deadline for orders: 1.10.2025 . A
Deadline for delivery of ad: 7.11.2025 Get your company included as a bonus in
SAFM GUIDE and Sprava budov 4/2025 appear 22.11.2025 the SAFM Guide Company Directory.
Directory .
1/1 advertorial 167 x32 mm 2/1advertorial
167x 230 mm €400 SRR
€1,560 <€3.000
1/2 advertorial
167 x 115 mm
€ 840
LOGO + ADDRESS
+ DESCRIPTION
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Why advertise in TZB HAUSTECHNIK
Slovakia’s only magazine for HVAC engineers, with effective
distribution of the entire print-run to target readership.

02 Because TZB HAUSTECHNIK readers place large commercial
orders for technology and materials, there is a return on your
investment for every customer your advertising wins.

REALIZACIA TECHNICKE

Zavod Vaillant v Senic #399 02,2024
| OZE

Zavod Vaillant v Senici ZARIADENIA BUDOV

03 86% of readers either decide about purchases of construction
technology or are involved in decisions.

Rl Akoje natom nas tth

04 78% of readers rate advertisements and advertorials published in
TZB as useful and are using them in their jobs (Source: GFK survey).

s obnovitelnymi zdrojmi energie?
| VNUTORNE PROSTREDIE
Hodnotenie vnitorného prostredia
‘| bytového domu v letnom obdobi

05 44% of readers have used information from advertisements and
advertorials published in TZB one or more times (Source: GFK
survey).

General information

Circulation: 3,500
Frequency: five times a year
Number of pages: 56-80

Price: €2.60

33rd year

Distribution

- Subscriptions
- Direct mailings to target groups
- Sold online at jagastore.sk and preplatne.jaga.sk

Who reads TZB HAUSTECHNIK Read more by men

Typical readers of TZB HAUSTECHNIK are men of working age

between 25 and 55 years of age while women alsoread itto a 79% 21%

lesser degree. Most readers are employed as HVAC engineers of readers are men of readers are women
or work for construction contractors. They use the information whose jobs range are women interested
they read in TZB HAUSTECHNIK for their professional careers. from financing of in a career building
This is also reflected in their growing interest in practical and projects to building services engineering.

non-commercial information on current products and trendsin  services engineering

Slovakia.

61%
HVAC engineers
and construction
contractors

34%
installers,
plumbers, and
electricians

involved in

decisions 49%

decide
themselves

Source: 412 respondents to a reader survey

and technical layouts.
o . Age of readers
Building services 39%

engineering companies
and construction

contractors
61% of readers work as HVAC
engineers or construction
contractors.

B 34% of readers are HVAC installers,
plumbers and electricians. 20-29 30-39 40-49 50-59 60-69
5% of readers are studying these
fields

What readers look for

. .. 53% of readers mostly follow news

PUfChaSlng decisions 33% about current products and trends in
49% of readers decide on f;,a:tt,f:;
purchases themselves.

B 37% of readers of readers

Slovakia.
[l 33% of readers are interested
in practical information and

4% current
happenings

are involved in purchasing professional solutions in building
decisions. 53% services engineerin
14% of read involved news and trends o 9 9
% of readers are not involve 14% of readers are searching for
in purchasing decisions. information about what is currently

happening in the field.
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PR LEADER ADVERTISING

OTHER

ISSUE DEADLINES ISSUE DATE
TZB HAUSTECHNIK 5/2024
ORDERS: 18.10.2024
MATERIALS:
Editorial assistance 9.10.2024 6.11.2024
Advertorials 21.10.2024
Advertising 24.10.2024
TZB HAUSTECHNIK 1/2025
ORDERS: 12.3.2025
MATERIALS:
Editorial assistance 3.3.2025 31.3.2025
Advertorials 13.3.2025
Advertising 18.3.2025
TZB HAUSTECHNIK 2/2025
ORDERS: 14.4.2025
MATERIALS:
Editorial assistance 4.4.2025 5.5.2025
Advertorials 15.4.2025
Advertising 17.4.2025
TZB HAUSTECHNIK 3/2025
ORDERS: 4.6.2025
MATERIALS:
Editorial assistance 26.5.2025 23.6.2025
Advertorials 5.6.2025
Advertising 10.6.2025
TZB HAUSTECHNIK 4/2025
ORDERS: 3.9.2025
MATERIALS:
Editorial assistance 22.8.2025
Advertorials 4.9.2025 23.9.2025
Advertising 9.9.2025
TZB HAUSTECHNIK 5/2025
ORDERS: 20.10.2025
MATERIALS:
Editorial assistance 9.10.2025 6.11.2025
Advertorials 21.10.2025
Advertising 24.10.2025

Formats and ad rates

Dimensionsin mm

SPECIAL TOPICS

Meters, regulators
and control
technology

Energy and
sustainability

Quality indoor
building
environments

Ventilation,
air-conditioning
and cooling

Central heating

Meters, regulators
and control
technology

Width Height Bleed
2/1spread 420 285 3
. €4,200
2/1spreadin type area 396 256 -
1/1spread 210 285 3
: €2,400
1/1spread in type area 181 256 -
1/25 d widthin t; 181 126 -
/2 spread width in type area €1300
1/2 spread width 88 256 -
1/3 spread width 181 81 -
i €950
1/3 spread height 57 256 -
1/4 spread* 88 126 - €800
Cover flap 70 285 3 €2,900
Z-gate 400 285 3 €5,800
2nd cover page 210 285 3 €3,100
1st magazine page 210 285 3 € 3,100
2nd and 3rd magazine page 210 285 3 €2,800
3rd cover page 210 285 3 €2,800
4th cover page 210 285 3 € 3,950
2/1PR 8,400 characters, 2-8 pictures, logo €4,200
1/1PR 4,200 characters, 2-4 pictures, logo €2,400
1/2 PR width
2,100 characters, 1-2 pictures, logo €1,300
1/2 PR height
1/3 PR width
1,050 characters, 1 picture, logo €950
1/3 PR height
2/3 PR height
2,500 characters, 2-3 pictures, logo €1,700
2/3 PR height
Editorial section** 600 characters, 1 picture €800
Product placement 250 characters, 1 picture €700
Branding columns logo €1,200
f xkk minimum price
Inserted advertisements £€2200
Atypical formats dimensions and price depend on specifications

Prices are exclusive of VAT. Prices are valid from 1 September 2024 to 31 August 2025.
General Terms and Conditions can be found on page 72.

Materials: logo

OTHER TOPICS TRADE FAIRS
« Energy « Electrical wiring and lighting
- Central heating - Security systems and fire
- Ventilating fans, air-conditioning safety technology
and cooling - Sustainability in
« Indoor environment environmental engineering
- Sanitary engineering systemsand - Sanitary engineering
installations
- Central heating « Electrical wiring and lighting  « CONECO
- Ventilating fans, air-conditioning -« Security systems and fire RACIOENERGIA
and cooling safety technology 2025
« Indoor environment « Sustainability in
- Sanitary engineering systems environmental engineering
- Meters, regulators, and control - Fire protection systems - AQUATHERM
technology PRAHA 2025
- Energy - Electrical wiring and lighting
Central heating - Security systems and fire
- Ventilating fans, air-conditioning safety technology
and cooling - Sustainability in
Sanitary engineering systems and environmental engineering
installations + Heat pumps
- Meters, regulators and control - Fire protection systems
technology
- Energy - Electrical wiring and lighting
« Central heating - Security systems and fire
- Indoor environment safety technology
- Sanitary engineering systemsand - Sustainability in
installations environmental engineering
« Meters, regulators and control « Solar energy in buildings
technology
- Energy - Electrical wiring and lighting
- Ventilating fans, air-conditioning - Security systems and fire
and cooling safety technology
« Indoor environment - Sustainability in
- Sanitary engineering systems and environmental engineering
installations - Solar energy in buildings
- Meters, regulators and control - Fire protection systems
technology
- Energy « Electrical wiring and lighting
- Central heating - Security systems and fire
- Ventilating fans, air-conditioning safety technology
and cooling - Sustainability in
- Indoor environment environmental engineering
- Sanitary engineering systemsand  « Recuperators
installations - Sanitary engineering
Non-standard formats
Inaug:
Product
Column placement
branding €700
€1,200 Materials: product photo,

name, and characteristics;
package price and size;
web contact

*No option to position the advertising. Location will be
based on the magazine’s layout.

**News and information are published in the editorial
section only if either or both have not appeared before
in Sprava budovy. The editorial board reserves the right
to make grammatical, stylistic and formal changes to
the delivered text and to adjust the length of the text.
The editorial section is not intended for publication of
general information about the producer and range of
merchandise.

*** Final price for inserting and affixing will be
determined by the size and weight after the sample has
been delivered. The number of inserted supplements
along with current postal and handling charges will
affect the price.

EXTRA CHARGE: 10% for requested placement
DISCOUNTS: 15% agency commission for contract
partners only

CANCELLATION FEES: 50% of the price if cancelled
prior to the deadline for an issue as indicated in the
editorial calendar.

100% of the price if cancelled after the deadline for an
issue as indicated in the editorial calendar.

Editorial
section
€800
Materials: 600 characters
including spaces,
1product photo,
price, web contact
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Why advertise in InZinierske stavby

01 83% of readers either decide about purchases for material design
and construction technologies or are involved in these decisions.

02 38% of readers refer to the advertisements and advertorials in
Inzinierske stavby when they are selecting a supplier (Source: GFK
survey).

03 Effective distribution of the entire print-run to target readership

04 Because Inzinierske stavby readers place large commercial orders
for technology and materials, there is a return on your investment
for every customer your advertising wins.

05 InZinierske stavby is the only highly respected professional
magazine for construction and civil engineering, upholding
a 73-year-old tradition.

06 Links your advertised brand to a trusted magazine.

INZINIERSKE ~ #399
STAVBY 02/2024

d MOSTY

Rekonstrukcia mosta cez rieku Vah
v Hlohovei

Vystavba posledného chybajiceho
tseku D1v Cechach

Diouhodoby monitoring
Cechova mostu

General information

Circulation: 3,600
Frequency: six times a year
Number of pages: 56-112
Price: €260
73rd year
o
s Distribution

- Subscriptions
- Direct mailings to target groups
. +Sold online at jagastore.sk and preplatne.jaga.sk

L
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Who reads Inzinierske stavby

Itis typically read by men who either have a university degree
or have completed or secondary school, although university-
educated women read it, too. Most readers are employed

in engineering or architectural design companies or with

Read more by men

o
79%
of readers are men
with a university or

21%
of readers are
women with

”

construction contractors. Readers of InZinierske stavby secondary school a university or
are working age and use the information they read in their education. secondary school
professional careers. Due to the long tradition the magazine has education.

enjoyed, many readers see the magazine as a prerequisite for a

rewarding professional career.
Age of readers
39% of readers are employed in 34%

18% engineering, architectural design
goyernment companies or with construction
institutions

contractors. 24%
29% of readers are employed in research or
consulting companies.

29%
researches and [
consultants

21%

61

39%
design
engineers and
construction
contractors

24%
decide
themselves
17 %
no decision-
making role

59% involved in
decisions

Source: 809 respondents to a reader survey

Purchasing decisions

18% of readers are employed in
government-run civil engineering
institutions

14% of readers are educators, students, or
graduates of civil engineering faculties

59% of readers of readers

are involved in purchasing
decisions.

24% of readers decide on
purchases themselves.

17% of readers are not involved
in purchasing decisions.

20%
€900-1,500

12%

9%

20-29 30-39 40-49 50-59 60-69

How much they earn
71% of readers earn more
than €1,500 a month.

B 20% of readers earn
€ 900-1,500 amonth

71% 9% of readers earn less
over € 1,500

than € 900 a month
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ISSUE DEADLINES

InZinierske stavby/
Inzenyrské stavby

5/2024

#435

ORDERS: 24.9.2024
MATERIALS:

Editorial assistance 13.9.2024
Advertorials 25.9.2024
Advertising 30.9.2024

InZinierske stavby/
Inzenyrské stavby

6/2024

#436

ORDERS: 5.11.2024
MATERIALS:

Editorial assistance  25.10.2024
Advertorials 6.11.2024
Advertising 11.11.2024
InZinierske stavby/
Inzenyrské stavby
1/2025

#437

ORDERS: 12.3.2025
MATERIALS:

Editorial assistance 3.3.2025
Advertorials 13.3.2025
Advertising 18.3.2025

InZinierske stavby/

Inzenyrské stavby
2/2025

#438

ORDERS: 25.4.2025
MATERIALS:

Editorial assistance 14.4.2025
Advertorials 28.4.2025
Advertising 2.5.2025

InZinierske stavby/
InZzenyrské stavby

3/2025

#439

ORDERS: 17.6.2025
MATERIALS:

Editorial assistance 6.6.2025
Advertorials 18.6.2025
Advertising 23.6.2025
InZinierske stavby/
Inzenyrské stavby
4/2025

#440

ORDERS: 15.8.2025
MATERIALS:

Editorial assistance 6.8.2025
Advertorials 18.8.2025
Advertising 21.8.2025

InZinierske stavby/

Inzenyrské stavby
5/2025

#441

ORDERS: 23.9.2025
MATERIALS:

Editorial assistance ~ 12.9.2025
Advertorials 24.9.2025
Advertising 29.9.2025

InZinierske stavby/
InZenyrské stavby

6/2025

#442

ORDERS: 3.11.2025
MATERIALS:

Editorial assistance ~ 23.10.2025
Advertorials 4.11.2025
Advertising 7.11.2025

ISSUE DATE

11.10.2024

22.11.2024

31.3.2025

16.5.2025

4.7.2025

5.9.2025

10.10.2025

21.11.2025

ANALYSIS

« Highway and road traffic signs

« Road traffic signs designs, permanent
and portable signs, new types of
traffic signs and materials, traffic
safety features

+ Water management and
environmentally friendly engineering

« Water treatment plants, technology
apparatuses, regional sewage
disposal, sewer and water networks

- Traffic infrastructure operation safety

- Increasing traffic infrastructure safety,
new science and research knowledge
and trends, new legislation

- Flood control

+ Keeping utility networks safe from
surface water, current flood control
in Slovakia and the Czech Republic,
monitoring flood control goals and
methods, practical issues

« Investing in transportation in Slovakia
and the Czech Republic

« Proposed investmentin
transportation in Slovakia and
the Czech Republic, goals, issues,
solutions, specific projects, future
outlook

- Regional transport
- Regional transportation priorities,
resolving critical traffic situations

- Highway and road traffic signs

- Road traffic signs designs, permanent
and portable signs, new types of
traffic signs and materials, traffic
safety features

« Water management and
environmentally friendly engineering

- Water treatment plants, technology
apparatuses, regional sewage
disposal, sewer and water networks

OPICS

« Tunnel construction in

Slovakia and the Czech
Republic

- Current state and outlook
of tunnels, latest tunnel
technology, equipment,
monitoring, relevant
standards

- Road maintenance

- Maintaining, repairing
and reconstructing roads,
work on road surfaces and
bridges, safety devices and
traffic signs

- Rail transport

- Current state of railways
in Slovakia and the Czech
Republic, development
and support, necessary
investments, projects on
the drawing board

- Bridges

- Construction of bridges
in Slovakia and the
Czech Republic, current
state and outlook, latest
bridge construction and
reconstruction technology,
bridge diagnostics,
relevant standards

+ Road construction and
materials

« Maintaining, repairing
and reconstructing roads,
technological procedures,
asphalt and cement
concrete roads

+ Geotechnics and
foundation engineering

- Foundation of buildings,
reconstructing and
restoring foundations,
geotechnical monitoring

- Constructing tunnelsin
Slovakia and the Czech
Republic

« Current state and outlook
of tunnels, latest tunnel
technology, equipment,
monitoring, relevant
standards

+ Road maintenance

- Maintaining, repairing
and reconstructing roads,
work on road surfaces and
bridges, safety devices and
traffic signs

PECIA|

« Integrated rail transport

- Integrating rail passenger
transport in urban transport
systems

- Bridge construction

- Materials, structural
systems and technology
applied in constructing

of bridges, remarkable
bridges constructed in
Slovakia, Czech Republic
and elsewhere

- Technological equipment in
traffic infrastructure

- Technological equipment
in different types of traffic
infrastructure, relevant
European standards,
contemporary trends
and development of
technologies

- Civil engineering
remediation and
waterproofing

« Remediation of concrete
and steel structures,
waterproofing and
construction chemistry

« Concrete and concrete
structures

« Use of concrete in civil
engineering, current
trends, technology, testing,
diagnostics, concrete
protection and remediation

- Construction engineering,
scaffolding and formwork
systems in civil engineering

- Construction methods
and mechanization in civil
engineering including the
scaffolding and formwork
used in the construction
of bridges and other civil
engineering structures

- Integrated rail transport

- Integrating rail

passenger transport in urban
transport systems

- Bridge construction

- Materials, structural
systems and technology
applied in constructing
of bridges, remarkable
bridges constructed
in Slovakia, the Czech
Republic and elsewhere

Best advertising combination!
Inzinierske stavby + asb.sk
137,500 readers each month!

TH

« Geotechnics and foundation
engineering

« Traffic infrastructure

- Water management infrastructure
- Utility networks

« Technologies and materials

- Civil engineering and auxiliary
structures

- Special construction

« Geotechnics and foundation
engineering

« Traffic infrastructure

- Utility networks

- Technologies and materials

« Civil engineering and auxiliary
structures

« Special construction

- Geotechnics and foundation
engineering

« Traffic infrastructure

« Water management infrastructure
« Utility networks

- Technologies and materials

- Civil engineering

- Special construction

« Geotechnics and foundation
engineering

« Traffic infrastructure

- Water management infrastructure
- Utility networks

- Technologies and materials

- Civil engineering

- Special construction

- Geotechnika a zakladanie stavieb

- Dopravné stavby

« Vodohospodarske stavby

« InZinierske siete

- Technoldgie a materialy

- Stavebna technika a pomocné
konstrukcie

« Specialne stavby

- Dopravné stavby

- Vodohospodarske stavby
« InZinierske siete

« Technoldgie a materialy

- Speciélne stavby

- Geotechnika a zakladanie stavieb

- Dopravné stavby

« Vodohospodarske stavby

« InZinierske siete

« Technoldgie a materidly

- Stavebna technika a pomocné
konstrukcie

- Speciélne stavby

« Geotechnika a zakladanie stavieb

- Dopravné stavby

- InZinierske siete

- Technoldgie a materialy

- Stavebna technika a pomocné
konstrukcie

- Specialne stavby
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Formats and ad rates

Dimensionsin mm

Non-standard formats

Width  Height  Bleed i
2/1spread 420 285 3
. €4,950
2/1spreadintype area 396 256 -
% 1/1spread 210 285 3 Product
= . €2,850 |
[@] 1/1spreadintype area 181 256 - Column P acement
= o . €700
1/2 h -
5 /2 spread w!dt intype area 181 126 £1600 brandmg Materials: product photo,
Py 1/2 spread width 88 256 - €1,200 name, and characteristics;
<D( 1/3 spread width 181 81 - Materials: package price and size;
€1,200 logo web contact
1/3 spread height 57 256 -
1/4 spread* 88 126 - €900
Cover flap 70 285 3 €3,400
Z-gate 400 285 3 € 6,500
i 2nd cover page 210 285 3 £3700
<D( 1st magazine page 210 285 3 €3,700
'i,J 2nd and 3rd magazine page 210 285 3 €3,300
3rd cover page 210 285 3 €3300 *No option to position the advertising. Location will be
based on the magazine’s layout.
githilcoveipags 210 2k g SEE00 **News and information are published in the editorial
2/1PR 8,400 characters, 2-8 pictures, logo €4,950 section only if either or both have not appeared before
. in Spréva budovy. The editorial board reserves the right
1/1PR 4,200 characters, 2-4 pictures, logo €2,850 to make grammatical, stylistic and formal changes to
. the delivered text and to adjust the length of the text. o o
1/2 PRwidth 2100 characters, 1-2 pictures, logo €1600 The editorial section is not intended for publication of Edltorlal
[’4 1/2 PR height ’ ’ p +109 ’ general information about the producer and range of section
merchandise.
o 1/3 PR width X *** Final price for inserting and affixing will be determined €1,200
. 1,050 characters, 1 picture, logo €1,200 by the size and weight after the sample has been Materials: 600 characters
1/3 PR height delivered. The number of inserted supplements along with including spaces,
2/3 PR height 5 500h . > 3oict | €2000 current postal and handling charges will affect the price. 1product photo, price,
i ’ characters, £-3 pictures, [ogo ’ EXTRA CHARGE: 10% for requested placement web contact
2/3 PR height DISCOUNTS: 15% agency commission for contract
Editorial section** 600 characters, 1 picture €1,200 partners only
. CANCELLATION FEES: 50% of the price if cancelled prior
% Product placement 250 characters, 1picture €700 to the deadline for an issue as indicated in the editorial
5 calendar.
E Branding columns logo €1200 100% of the price if cancelled after the deadline for an
. ini i i indicated in the editorial calendar.
[@) Inserted advertisements*** minimuin price ssueasin
€2,200
Atypical formats dimensions and price depend on specifications
Prices are exclusive of VAT. Prices are valid from 1September 2024 to 31 August 2025.
64 General Terms and Conditions can be found on page 72.
Full-page and display advertising
2/3 PR height
€2,000
Materials: 1/1 PR
2,500 characters . € 2,850
1/1 Spread 23 E;t;res' 2/3€PZROI2)eC;ght Materials:
) 4,200 characters
210 x 285 mm Materials: 2 pictures,
€ 2 850 1,700 characters 1logo
‘ 1picture,
logo
: 1/3 height
1/2 height
88 x 256 mm 57x256 mm
€1,200
€1,600 ’
1/2 width
181x126 mm 1/3 width
€1,600 181x 81mm
€1,200
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2025 ASB GALA

19th annual prestigious awards ceremony

ASB GALA is a prominent event
where each year awards are handed
out to personalities and companies
in architecture and construction. Its
mission is to highlight current events
in the segment and, in the 18 years
since the inaugural event, dozens
of people and companies from the
construction, architecture and real
estate development sectors have
been honored for their significant
contributions to the evolution and
quality of civil engineering and all
aspects of it in Slovakia.

The climax of the eveningis the
presentation of the annual awards
announced by ASB, the magazine
specializing in architecture,
construction and business.
Categories include ASB Person of
the Year, ASB Developer of the Year,
and ASB Construction Company of
the Year. The number of companies
operating in civil engineering,
construction and related areas

that each year come to the ASB
GALA testify to the level of acclaim

this event has received. Another
major event at the ASB GALA is
the announcement of the Special
Award JAGA gives to an individual
or team for completion of an
exceptional project in architectural
design, civil engineering or urban
development.

2025 ASB GALA

Those people who have made

a significant impact during the
past year in construction and
development will be recognized

in the autumn of 2025 at the 19th
edition to be held in Bratislava in
order to illustrate the achievements
of leading development groups,
provide construction companies
with more visibility and to
popularize civil engineering as a
significant contributor to Slovakia’s
economy.

What all partners receive

« Their corporate logo published
in advertisements promoting the
ASB GALA:

The main awards
will be judged by almost
100 professionals

- In professional magazines
ASB, Stavebné materialy
(Construction Materials),
Sprava budov (Building
Administration and
Maintenance), TZB
Haustechnik (HVAC Building
Services), and InZinierske
stavby (Civil Engineering)

-Ontheinternetat asb.sk,
mojdom.sk, modrastrecha.sk,
and with other media partners

- In other promotional materials

« Their corporate logo presented
during the ASB GALA evening
- Complementary tickets to the

ASB awards ceremony to be held

during the scheduled evening

dinner

Marketing opportunities
Construction companies operating
in Slovakia have the opportunity

of reaching out to the companies
attending the ASB GALA by
partnering in the nominations and
voting for awards, of themselves
attending the ASB GALA in the

evening, and in staying involved
afterwards. All of this can greatly
contribute toward meeting
marketing objectives and achieving
targets. Associating your company’s
name with this prestigious event
promotes a positive perception

of your brand and expands the
communications tools you can

use to make yourself known to
professionals in the construction
industry.

Partnerships available
Platinum Partner

General Advertising Partners
Special Partners

Chief Advertising Partners
Advertising Partners

Event Partners

Media Partners

If you are interested, contact the
Advertising Department at JAGA
Publishing House either by phoning
+4212 50200 225 or emailing
obchod@jaga.sk.

supervised by Deloitte.

Winners at the 2023 ASB GALA:

From left: Milan Murcko, YIT Slovakia — ASB 1st Place Residential Developer of the Year; Filip Gulan,
Corwin — ASB Developer of the Year voted by readers and 3rd Place Residential Developer of the
Year; Lubo$ Lopatka, Bory Hospital and Juraj Nevolnik, Penta Real Estate - ASB Special Award; Pavel
Pelikan, J&T REAL ESTATE — ASB 2nd Place Residential Developer of the Year; Martin Martindk,
Strabag s.r.0. —ASB Large Construction Company of the Year and ASB Construction Company of the
Year voted by readers; Zuzana Zacharové and Martin PaSko — ASB Architecture and Civil Engineering
Personality of the Year and Architecture and Civil Engineering Personality of the Year voted by readers;
Zuzana Harcarikova, P3 Logistic Parks Slovakia — ASB Industry and Logistics Developer of the Year;
Peter Kuliffay and Michal Horvéth, ICT Istroconti — ASB Retail Developer of the Year; Nikola Levku$
and Lubo$ Toddk, Transservis — ASB Medium-sized Construction Company of the Year.




JAGA CUP 2025

JAGA is currently organizing JAGA 2025,
a football tournament whose 25th edition is
scheduled for the end of August. This is an event
that most of all promises a wonderful experience
and a chance for construction and development
companies to enjoy a pleasant meeting on the
playing field. The tournament is open to all
companies from these segments and offers each
team from these companies a unique opportunity
to measure their strength in the spirit of fair play.

Articles promoting Jaga Cup 2025 have
already appeared on www.asb.sk and in the print
magazines JAGA publishes. The entry fee includes
each participating company’s logo visible at the
tournament and the logos will also appear
on www.asb.sk.

2025 DEVELOPMENT SUMMIT

The environment in which we live, breathe
and relax fundamentally impacts each of us, with
everyone contributing in their own way toward
its development. They are seeking to make their
homes better places to live as their communities
take care of the neighborhoods, villages and cities
make sure everything functions properly, and the
national government provides the basic framework.

Developers are an irreplaceable element,
building in existing neighborhoods and new
developments, creating space for living, working
and relaxation. Space for life and livelihood. They
play a responsible role and what they do will be
shaping the environment for decades to come. With
thisin mind, JAGA is organizing the sixth annual

11TH NATIONAL BIM CONFERENCE

Both in Slovakia and other countries, Building Information Modeling (BIM) is resonating across the
construction industry, with new expert groups and committees actively engaging in BIM and taking
steps to systematically implement it. The National BIM Conference provides insight into information
modeling’s contemporary impact on the design and construction of buildings in Slovakia and is
concurrently provides assistance in identifying barriers and the new challenges BIM is bringing.

Where have BIM designs moved in Slovakia? What has been the experience with BIM tools? In the
autumn of 2025, answers to these and other questions will be sought at the upcoming 11th National
BIM Conference, which the BIM Association of Slovakia is organizing in cooperation with JAGA. Key
speakers from Slovakia and elsewhere around the world will share their own experiences in a number of
presentations.

The conference seeks an international exchange of experiences, broader awareness of BMlissues
among the professional community, and visibility in the designs that BIM technology has processed in
Slovakia and also in other countries, drawing attention during the conference to the specifics of BIM
design and construction and creating space for professional discussions by corporations and individuals
involved in construction and civil engineering.

The National BIM Conference is intended for more than just architects and design engineers. It is also
for developers, other organizations investing in real estate development, and construction contractors.
Besides the presentation of awards for BIM contributions, there will be an opportunity at social events
during the evening to meet and network with people from the construction segment.

Development Summit in cooperation with the
Urban Development Institute (IUR).

The Development Summit brings key developers
together with representatives from government
ministries and cities to establish a platform for
holding regular, ongoing meetings to provide a
better understanding between them on assistance
in drafting clear, enforceable legislation and
producing high-quality urban development
plans, with the aim of inspiring public authority
experts, construction companies, contractors
and also community activists in the promotion
of the valuable role developers carry out as they
contribute toward improving the environment.

The conference will be held in the spring of 2025.
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An invoice will be issued by JAGA (the
“Publisher”) within three (3) days from the
publication of the magazine in which an
ordered advertisement appears.

Complaints are accepted within fourteen
(14) days from the dispatch of the magazine
in which the advertisement has been
published.

13. Should an advertiser fail to deliver advertising

materials by the deadline forinclusionin a
magazine, the Publisher will use materials
that had been previously published in an

Invoices will be electronically sent to the 8. The Publisher reserves the right not to earlierissue orissues.
Advertiser, in PDF format, at the address publish an advertisement that would be 14. When an ordered advertisement is
specified either by the Advertiser orin the contrary to ethics or would harmiits interests. published in any of JAGA’s magazine titles,
contract for the provision of advertising 9. The Advertiser acknowledges that an the Publisher will cover the production costs
services, in accordance with Section 31-36 of additional 10% will be charged for the for the advertisement and it will thereafter
Act 431/2002 on accounting, as amended, positioning of an advertisement at a become the property of the Publisher. If
and with the invoice meeting all requisites specifically desired location. an advertiser is interested in purchasing an
of a proper invoice as defined in Sections 75 10. The Advertiser acknowledges a cancellation advertisement the Publisher has produced,
and 76 of Act 222/2004 on value added tax, fee as follows will be charged for a withdrawn the price will be set at 10% of the base
asamended. order: production cost for the advertisement.
The Advertiser is obliged to remit payment a) 50% of the price for the advertisement 15. Advertisers are responsible for the format
within fourteen (14) days from the date of were an order cancelled prior to the and content of any advertisements they
issuance to settle any invoices issued by the deadline given in the editorial calendar order and they are liable for any damage
Publisher. The Publisher’s bank details will b) 100% of the price for the advertisement caused to the Publisher or third parties
be stated on the invoice. were an order cancelled after the due to the information provided in the
Were the Advertiser to default on the deadline given in the editorial calendar. advertising or in connection with the
remittance for any invoice, the Publisher 1. The Publisher reserves the right to charge advertisements. All advertisers further
shall be entitled to charge late interest of the amount discounted beforehand should declare that unquestionable consent
0.05% for each day begun in default and an invoice with such a discount not have has been obtained for the publication of
a penalty of 10% p.a. on the outstanding been remitted by the date when payment is photographs and other textual and pictorial
amount, and the Publisher shall be due. materials from third parties.
simultaneously entitled to not accept an 12. The Advertiser has the right to request 16. The Publisher is not responsible for the quality
order placed for another advertisement until the advertising elements to be extensively of the published advertisement should
the payment for the invoice in question has proofread twice in order to make materials be provided other than what has
been remitted. corrective changes, for example in the been specified, or if no digital proof is supplied.
The Advertiser bears the cost of any text and graphics. The Publisher will not
bank fees and exchange rate differences be responsible for any modification in Advertising materials
associated with the payment of the invoice. the language of an advertisement had PDF 300 dpi resolution, CMYK color.
Advertisers will email or send through the an advertiser delivered to the Publisher PCfiles: PDF, TIF, EPS, CDR, JPG.
post their written and confirmed contracts to advertising materials already prepared for Media: CD, DVD, email, flash drive, FTP
the Publisher by the stipulated deadline. publication. server.
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"Our company has been continuously
working together with JAGA since 2006. Terran's
cooperation with the publishing house has been
a long-term partnership founded on quality work,
friendly communication, customer care, reliability,
and trust. It always makes us happy when our
customers tell us about having seen Terran in
JAGA's media and it lets us know that our joint
efforts with JAGA have not gone wasted.”

Ing. Tomas Babics, Managing Director

Terran

“The Vaillant Group have been working together
with JAGA for so long that we cannot even imagine
ever having done business without them. What they
do for us is more than just advertising Valliant in their
magazines, designing graphics or writing articles about
us. There is something extra and that is their ability to
connect with people from the industry and is there

that we go to be inspired.”

Peter Wolf, Managing Director

Vaillant Group Slovakia, s.r.o.

O) ©

Kvalitnej Zurnalistiky, ktora hlada objektiv-
nu pravdu a pravé pric¢iny udalosti na stavebnom
arealitnom trhu bez manipulativnych zémerov,
je na Slovensku zalostne malo. Spoloénost

Jaga je vtomto smere vynimkou, pre ktoru je
skutocna profesionalita a nezavislost v tejto oblasti
prirodzenou sucastou kazdodennej prace.”
Milan MURCKO, CEO
YIT Slovaka

saying about us...

“The cooperation between VELUX and
JAGA can be summed up relatively subtly
as this: “JAGA listens, prepares, performs,
evaluates and is constantly improving. |
know from my own experience that there are
few media partners concerned about their
advertising clients. | wish JAGA all the best.”
Petr Kral, CXU Director, CEE Region
VELUX

“In JAGA, we have found a reliable,
long-term partner whose magazines fit
different target groups and promote well
the quality construction solutions Mapei
offers”

Stana Radivojevic, Marketing Manager
MAPE| SK s.r.o.

—_—

What they're

. M IAGA

“Our company has been working with JAGA for more
than 20 years and we at Ingsteel have been extremely
happy with how it has performed. Ingsteel approached
JAGA in the beginning mainly with books they had
published about civil engineering and construction, which
were used by us to help train new hires, mostly recent
graduates. In the years together and also through various
social events JAGA organized, the relationship between
Ingsteel and JAGA has grown stronger and thrived as
what had purely been purely professional relationships
have turned into friendly ones.”

Ing. Ivan Bezak, PhD.

General Director and CEO, Ingsteel

“Over the several years that we have turned
to JAGA, access and communication has always
remained at a professional level. They respond
flexibly and professionally to our requirements
and each year talking to each other brings us
well laid out media space at an affordable cost
in Slovakia's most widely read professional and
lifestyle magazines.”’

Miroslav Haraszti, Sales Director
Premac, s.r.o.

“JAGA is a key media partner whose interests in home
living, construction, and architecture jive with Xella's.
Through their strong media portfolio and the publishing
house’s other endeavors, JAGA helps our communication
strategy succeed in markets both in Slovakia and the
Czech Republic. The long-term collaboration between
JAGA and Xella is grounded on reliability, industry
experience and a professional approach. | appreciate the
quality of JAGA's editorial work, their high reach among
both professional and general audiences and the desire to
keep moving forward.”

Ing. Peter Markovi¢, CEO

ella Slovensko, spol. sr.0., and Xella CZs.r. o.




